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HOLE TO ADJUST HANGER 
AND OIL BEARINGS 
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NATIONAL 
Adjustable Storm-proof Door Hanger 


OTHING vexes a barn owner like a door hanger that lets in wind, rain, 
snow, hail and nest building birds. 


Nothing pleases a barn owner like a National Adjustable Storm-proof 
Door Hanger which carries the door close to the rail and keeps out the elements 
and birds. 


That’s why the National is so popular. It is not only storm-proof, but bird 
proof. 


The National pleases in many other respects—it has two adjustment features 
—wvertical and lateral. When the barn door hangs straight down there is no vi- 
bration, but let anything bump the door and the flexible hinged joint swings the 
door out instantly and prevents damage. 


The Storm-proof Rail lies flat and is easy to handle. This Hanger being in 
two pieces, track and cover, a carpenter has an easy job installing it as it is not 
necessary to apply the cover until everything is ready for inserting the lag screws. 


Both Hanger and Rail are packed so as to reach the Dealer in perfect condi- 
tion. 
We help you to more profit by supplying you Direct. 


Send for Catalog and Prices. 


(Patented September 24, 1912) 


National 
Mfg. Co. 
Sterling, Ill. 
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How to Sell More Kitchen Knives 


The Hardware 
Dealer Can 
Guid2Wom- 
en in Buying 
the Most 
Important 
Tools in the 
Kitchen 





Department of 
“ Household 
Cutlery” 
Must be En- 
larged and 
Featured as 
Permanent 
Feature in 
Hardware 
Stores 





Mrs. Frederick at Home 


By Mrs. CHRISTINE FREDERICK 


Author, “Household Engineering,” Etc., 
Consulting Household Editor, Ladies Home Journal. 


F I should ask a hardware dealer if he made a 
specialty of knives and cutlery he would undoubt- 
edly and vigorously answer, “Yes.” For the knife 

has always been an important item of hardware stock 

and many retailers pride themselves on the elaborate 
and complete display which they make of this useful, 
universal tool. 

Knives—but for whom? Ah! 
Every store carries a stock of jacknives and pen 
knives and razors—all cutlery for “men only”! And 
when the retailer speaks of his “cutlery department” 
I am sure he thinks chiefly of these items, and does 
not include household knives and the various cutting 
tools of the women’s trade. 

I have never seen anything like a complete assort- 
ment of household cutlery in any hardware show 
case, or cutting tools properly featured and brought 
to the woman’s attention. Here is one most impor- 
tant department which I believe the retailer has not 
developed as he could and should. The knife is a 
woman’s best household tool, and the. turnover on 


knives for men! 
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all lines of household cutlery could be as large as 
the turnover on standard tools, if the hardware man 
waked up to his big chance. 

For knives are the one most important tool in 
every woman’s kitchen. She may improvise a double 
boiler from two sauce pots, use a round bottle to 
roll out her piecrust, and do without a dozen other 
kitchen utensils, but she needs a knife every hour, 
on the hour! She can’t trim a steak, pare a potato, 
or slice a loaf of bread without a knife of some kind. 
Her entire kitchen efficiency really depends on this 
simple but absolutely necessary tool. 


When a Woman Buys a Knife 


OW does the average housekeeper. select her 
knives? Usually she goes around the house fur- 
nishings basement of a department store (if she 
isn’t the 10c store kind of woman) and asks to see 
“kitchen knife” or a “meat knife.” 

The clerk shows her several knives for the purpose 


she requires and tells her the price of each. With 


a 
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skillful tact the clerk then draws the woman’s atten- 
tion to the attractive looking handle of a certain 
knife. This one, she 
excellent buy. It has a cocoabola handle, it is very 
bright and shiny, it has two or three brass rivets 
on either side. Oh, yes, indeed, it is a most desirable 
knife. Has it a good blade? Oh, yes, certainly it’s a 
good blade, and the whole knife costs only $.49, or 
$.79, or $1.39 as the case may be. And the house- 
keeper, untrained as a purchaser in good tools accepts 


assures the customer, is an 


this highly “handsome knife”. 

In other words, the average woman who purchases 
a knife is totally and wrongly influenced by the 
knife’s appearance. Almost always she buys looks 
instead of blades. .She puts her money into shiny 
brass rivets, instead of into a finely ground blade of 
crucible steel. And thus it happens that when I 
go into the kitchen of the average home, I pick up 
knives that I can bend with a twist of hand, 
knives that neither cut well nor wear well, nor are 
comfortable to the hand, knives which are indeed 
dear at any price. 

When a woman wishes 


my 


a piece of dress goods 
she carries out all kinds of simple tests on it before 
she buys. She asks to take it from the dark counter 
to the daylight to see the exact shade, she may even 
moisten it with her lips to distinguish whether it is 
real linen or only cotton, and if she is very experienced 
she will ask to have a sample to take home where she 
can try boiling it with soda, baking it to see if it is 
weighted, and other tests. Even though she expects 
but one season’s wear out of a piece of textile, she 
goes to great pains to satisfy herself as to its quality, 
its fastness of color and value. But when she buys 
a knife for her kitchen which she will use every hour 
of every day for 365 days for several years, she 
makes no close inspection, no tests before buying, 
and unthinkingly accepts the clerk’s word as to its 
quality. And most wrongly of all she bases purchase 
on either mere price, or appearance and not on 
knowledge of the standard requirements which make 
any knife a satisfactory, dependable tool. 


Selling Knives to Women 


OT only the woman who buys, but the retail 
N clerk who sells, should know the following 
facts and tests about knives. 
commonly spoken of as a “handsome knife” is gen- 
erally of the type in which the blade is fastened by 
rivets, and where the blade extends partly or all 
the way through the handle, or has what is called 
a “through-tang” in the words of the trade. One 
reason why a retailer should not buy or offer a woman 
this kind of knife for houshold uses is because such 
a handle is most unsanitary. With strong alkali 
soaps the cracks on either side of the “through-tang” 
will gradually widen, which, aided by hot water, 
will create a crevice in which dirt will easily collect. 

Further, the brass rivets which look so ornamental 


That knife which is 
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at first, when affected by the acids in the perspiration 
of the hand will not only become dull but will develop 
verdigris. This may dangerously infect any scratch 
or cut on the hand of the worker using the knife, and 
many cases of such poisoning are known. Also, this 
kind of handle must, because of its very construction, 
always be square, harsh and uncomfortable to hold. 

I believe that by far the best type of handle 
which can .be put on any household knife is the oval, 
one-piece handle made of rubberized wood. Such 
handles are made of the lightest weight wood dipped 
in rubber, then baked several times. This process 
produces a most impervious, sanitary handle, which 
is at the same time of the lightest weight. This one- 
piece handle will better stand the wear and alkalis 
of hot, soapy dish water and the careless usage to 
which most kitchen knives are subjected. And last, 
and not less impostant, this type of handle costs the 
least and enables a housekeeper to buy a good knife 
for a low price and put most of her money into blade, 
and not into fancy handle. This design of an oval 
handle which fits the hand, is an American origination. 
So also is the light weight, well balanced knife, since 
most foreign knives are heavy and cumbersome. 

_I repeat, the first step is -for the woman herself 
to become sufficiently trained to recognize a quality 
household knife when she sees it, and to refuse to 
pay for handles and rivets when what she wants is a 
quality cutting blade. At the same time the first 
step is also for the hardware man to come to the 
housekeeper’s rescue and refuse to carry in stock 
or offer her dishonest, worthless, cheap tools which 
she is unable to recognize. Why do so many hard- 
ware retailers limit their stock of household knives 
to 10c parers, and 50c carvers and meat knives? 
Or carry lines where the most of the cost of the 
manufacture has been put 
not into the blade? 

I feel sorry for and excuse women who are not 
trained to know steel tools; but no one will excuse 
a hardware man, of all retailers, on the score of 
ignorance, when he carries a worthless line and 
does not assist the housekeeper to become educated 
in what is true quality knives, scissors and cutting 
tools. His knowledge and experience in all other 
lines of steel tools must be put at her service, and 
he must refuse to take her money for trash. Inci- 
dentally, I believe every hardware man would profit 
enormously if he stopped carrying cheap 25c lines 
and built up a higher price trade. Many retailers are 
afraid to build up a trade for stiff prices, when buth 
they and the customer would benefit. 


into the handle, and 


Every Good Knife Must Have the Proper Balance 
ERY often a woman using a knife in her kitchen 
will find her hand become tired and cramped 

even though she has used the knife but a short time. 

One reason for this may be the handle itself is blunt 

and not comfortable, that it does not fit the hand. 
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“point” at its tip. Now a further requirement of every 
good knife is-that it must taper from the heel to: 
the point in order to free itself as it is drawn 
This requirement 
can be tested by holding the knife at right angles to 


through the article being carved. 


the eye level and looking along the blade from -“heel” 
Yet in 
found badly balanced knives, 


to “point” as a person sights a gun. how 


many stores have I 
Some of the Modern.Woman’s Equipment 
of Kitchen Cutlery 














But even if she is using a knife with a one-piece 
round handle she miay still feel the same fatigue. In 
this case it will very probably be due to the knife 
having a wrong balance. For every good knife must 
have proper balance if it is to be an efficient cutting 
tool. I can pick up two knives, one of which feels 
light and easy to use, the other, although apparently 
identical, makes my hand tired. I can pick up the 
first knife and lay its ferrule on the tip of my out- 
stretched middle finger, and the knife will balance 
up and down, slowly and evenly like the two pans 
of a scale. Such a knife has “balance” between the 
handle and its blade. The second knife is a poor and 
wrong knife because the weight was wrongly dis- 
tributed in its blade. The balance should never be 
in the front half or point of any knife. The only 
exception is in a cleaver where the weight is thrown 
forward purposely just as it is in the ax. But both 
of these are really chopping tools, not cutting tools, 
and the weight purposely so placed to give force to 
each blow. 

Surely every clerk knows that a knife has two 
parts, handle and blade. But the blade is also divided 
into.a “heel”, where it joins the handle, and into a 
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as heavy and wide toward the point as at the heel, 
and how could any woman be expected to do skilled 
cutting with them? 

Who will tell the housekeeper the differences be- 
tween various styles of grinding? As a knife comes 
from the factory it may be ground either “oval”, 
“flat”? or “concave”. The oval grind is the old 
fashioned and also the cheapest method; the concave 
grind is extremely poor for home use. The flat grind 
is the most expensive to manufacture but it gives 
the most permanent cutting surface for a household 
knife. I should always advise a woman to buy only 
knives having a flat ground edge for home uses. 
Also it is one of the points which the retailer should 
note when laying in his stock. It may cost him a 
trifle more than the knives ground with a cheap oval 
edge, but he will be doing the woman a service in 
offering her this quality, and she must be taught 
to pay the additional price. . 


The Fraud of the Kitchen Knife With Bevel Edge 


M*s Y cheap grade kitchen knives are most worth 
less frauds—only a piece of flat, soft, low-pricq 


steel, with no edge. Even with the naked eye any one 
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can see they have a bevel edge of about 1/16 of an 
inch. Now such a short edge lasts only a few days 
and needs constant re-sharpening. Why buy a knife, 
then pay extra to have it properly sharpened? Now 
a good knife must have its blade flat from back to 
edge and if made of proper steel will be easy to re- 
sharpen, and will hold its edge far better than any 
other style of grinding. Every knife as it comes from 
the factory should be readv to use and it will last 
for years without re-sharpening on a grindstone. 
How Do Men Say Women Sharpen Knives? 
MAN tells me that it is the standing joke among 
men that we use a window sill or the back of 
the stove when we want to sharpen the family carver! 


‘ 


A knife for i 
every purpose f 
means less work 

in the kitchen 

and more sales 

in the hardware if 
store. it 
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Is this true? I leave it to the men to answer. How- 
ever, I admit that few women know that the correct 
way to sharpen any blade, is to place it at a slant or 
angle of 45° and then starting at the heel of the 
knife, draw it diagonally across toward its point. If 
women don’t know the proper method, perhaps it is 
because men have failed to teach it to them. Why 
do not men in their superior wisdom show us how? 

I can even fancy a hardware retailer who would 
attract numbers of women into his store if he put 
the following announcement into the local paper 
or his window: 


BRING YOUR DULL KITCHEN KNIVES 
TO US AND LET US SHOW YOU 
HOW TO SHARPEN THEM 

or, 
ARE YOU READY FOR THE SUNDAY 
ROAST? LET US SHARPEN YOUR 
CARVING KNIFE FOR YOU! 


This offer would create curiosity. One of the 
clerks could be specially delegated to have a small 
household whetstone on the counter on which to 
sharpen knives as they were brought in, while the 
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Demons Garon [AYS 


Folks don’t buy pigs in bags these days. They want 
to see the pig and hear it squeal. 
to sell kitchen cutlery right is to demonstrate it— 
show what each knife will do. 
what each knife will do, then tell everybody else. 
Tell them through the eye and ear—in your store, in 
your window, in your advertising. Demonstration pays! 


The only way 


First know yourself 








customer stood by. This would give a chance for the 
clerk to talk all sorts of other points about knives in 
general. Also to draw the attention of prospects to 
the displays of other knives and sets on and behind 
the counter, etc. At the same time many small whet- 
stones or steels at a popular price could be sold. 
Many persons who brought in their knives to be re- 
sharpened would undoubtedly purchase new carvers 
and sets for the holiday time. 


A Suggested Window Display 


WINDOW display of small whetstones and knives 
and sets could attractively back up this adver- 
tisement and the display on the counter. While 
speaking of whetstones, let me say that every re- 
tailer should sincerely show the woman _ purchaser 
how to sharpen knives, and especially warn her away 
from buying the various small rotary wheels and 
sharpening devices flooding the market. Such devices, 
some of which sell for as high as $3, are worthless, 
and even ruin the best of blades. Teach her the 
right way to use a small hand oil or whetstone so as 
to protect her good blades. 

As the hardware clerk looks at a kitchen knife 
in his display does he ever ask himself why the 
peints and blades are: of different shape? If he 
did, he will probably be a much better salesman, 
for the shape and length of every blade depends on 
the use for which the knife is intended. A knife 
for cutting hot meats must be firm, because the meat 
itself is wobbly, and a flexible knife would give no 
purchase; a meat carver must also have a curved or 
<imeter point, in order to pick meat off from around 




















the bones. But a cold meat slicer, which is pulled 
straight across a firm food like cold meat, must be 
long, flexible, and with a straight point. The length 
has a great deal to do with the efficiency of the knife 
—a hot meat knife or carver should have a blade 
8-9 inches long; a slicer for cold meat and cake and 
bread should have a blade from 9-10 inches long. 
A paring knife should have a blade not more than 
3 inches long in order to get the most purchase as 
the vegetable is handled,.and a 2 inch blade is per- 
haps best of all, especially for potatoes and some 
fruits. 

Each year a larger per cent of women do their own 
house work. Gone are the days of the ignorant 
Lizzie who ruined the best edge of any knife by 
chopping fried potatoes with it in the hot skillet. 
Women today are taking pride in their kitchens and 
in the quality of that kitchen’s furnishings. I believe 
there is going to be a continued demand for higher 
grade goods especially better knives and cutting 
devices. The more intelligent the woman, the better 
care she will take of her knives and the more she 
will be willing to pay for a good knife in the first 
place. She is daily learning that first costs is not 
the most important, and that the wisest purchase is 
that which brings less frequent renewal and upkeep. 

I often jokingly say in my lectures ¢hat when I 
have a day off I am going to write a sonnet on the 
“Sorrows of a Kitchen Knife.” I believe that no 
one tool in the kitchen has been so abused. I would 
like to send a bomb in the mail to that man who 
invented a table drawer! For most of the inexcusable 
care of knives as kitchen tools has resulted from it. 
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REPEAT, that I believe every hardware retailer 
. would find it a most paying idea to develop a 
big Department of Household Cutlery. As it is now, 
most of the household knives he now carries are dis- 
played in the showcase. Personally I always want 
to see right before me on the counter, any article I 
wish to buy; I dislike peering into the depths of a 
case. So I would suggest one corner of the store 
to be devoted to household cutlery, and a specially 
trained man in charge of it and the stock displayed 
on the counter or in wall cases. Some one suggested 


strongly against it. I think a young man, trained in 
knife and tool knowledge, can sell household cutlery 
to women better than girls—please do not let the 
girls hear of this! 

In this department I would have assembled all 
kinds of meat knives, bread knives, vegetable pre- 
paring tools, choppers, slaw cutters, and every kind 
of cutting tool used in the home. 

Nor would I forget scissors, that important item 
which too many retailers take for granted. What 
man knows the possibilities of scissors in the kitchen? 
I can’t make a salad without a pair of scissors, I use 
them to cut sandwiches (yes, they don’t crush the 
bread so much as knives!) and for a half dozen other 
uses. No woman ever has too many pairs of scissors. 
Now she buys them at the 10c store, or the bargain 
basement, or is,a “sucker” when some drug store 
makes its fake sale of marked up price scissors. 


The Importance of “Sets” of Household Cutlery 
HERE is something in human nature which al- 
ways makes it seek to get several articles for a 

less price, if bought along with something else. The 

booksellers know this, and have proved time and 
again that a person will buy three books in a set for 
$7 rather than pay $2 a piece for three single books! 

Many women are particularly influenced by the com- 

bination tool or “set” habit. They like to get one 

tool which will open cans and pare potatoes and pull 
bottles in the day time and dig wells at night! Gen- 
erally, I am frankly against encouraging the “set 
habit.” I think I do this largely because most sets 
of household tools I see are so poorly chosen and 
put up. There always seem too many tools, and 
always some one tool which is not necessary at all. 

But I must say that a properly selected set of 
knives for the kitchen would appeal to me, because 
then the handles would all be uniform, the sizes 
would be graded right, and I would have the guar- 
antee of some standard make to cover all. No more 
worthwhile item is the well selected stock of knives, 
either from the housekeeper’s or the retailer’s point 
of view. 

More and more women are anxious to secure a 
“set” of knives for kitchen use. ‘This will guarantee 
uniformity of design, shape and weight, and have a 
neater appearance. Also, such a set put out under 
one trademark, will be a better guarantee of high 
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quality, than the uncertainty of buying knives in 
different places and of different manufacturers. It 
is interesting to note that the set or assortment idea 
is distinctly American, and has never been used by 
foreign makers or importers. The American manu- 
facturer, understanding the special problems of the 
American housewife, and the fact that about 96% 
of housekeepers in this country do their own house- 
work, must surely be able to produce a higher grade, 
and more efficient assortment of knives for distinctly 
home use. 

In this Household Department which I ‘mention, 
there should be included such well selected sets of 
household knives, kitchen forks and knives, grape- 
fruit knives, the spatula, that important tool which 
every woman likes, and the best grade of chopping, 
grinding and cutting tools permanently placed to- 
gether. It might be called a “Domestic Science De- 
partment” if one choose, although I think the term 
“Household Cutlery Department” strong and appeal- 
ing. 

Holiday time is indeed the best time of the year to 
start such a department, and feature all cutting devices. 
For instance, a splendid window might be arranged 
with a real turkey set on a real platter on a table in 
the center of the window. We know the “papier 
mache” turkeys which are used as candy containers 
and for favors, and a large size of this on a platter 
with a striking knife and fork struck thru the sides 
would attract attention. From the table might extend 
yellow and red streamers, each leading to a chopper 
and a roasting pan, alternately placed along the win- 
dow edge. Various cards, such as 


A CARVING KNIFE ON CHRISTMAS 
A MEAT CHOPPER THE DAY AFTER 


would bear out the idea. Small whetstones, and other 
carving knives could be included in the display. 


A Tip From a Women 


ERHAPS some retailer could make use of this 

information: That it requires 12 minutes to 
chop one pound of meat using a hand bowl and 
chopper, while it takes but one minute to grind 3 
pounds of meat with a chopping machine. Various 
“exhibits” with bowl and chopper, could be arranged 
on this idea. 

I have not time to take up the many other grinding 
and cutting tools in detail. Some of them operate on 
current, and I see no reason why they, such as a 
coffee, chocolate and bread grinder, or a slaw cutter, 
etc., should not be included -under “Household Cut- 
lery.” My whole feeling is, that hardware men know 
more about tools and steel and how to select them 
than any other retailer in the world. It is therefore 
his duty to develop this line of household knives, 
cutting tools and accessories so as to offer the woman 
housekeeper the best grade, quality and selection for 
her needs. And at the same time he will be building 
up a most paying department for himself! 
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Part of the Peirson Motor Accessory Department 


By Frank E. PErrson 


Peirson Hardware Co. 
Pittsfield, Mass. 
F TWO things we are certain: First, if you start ness, and you couldn’t do it all if you had a few of 
an Automobile Accessory department you gain every tire made. 
wisdom in relation to the adding of new items You can carry this principle through the entire acces- 
to your stock, and second, you discover all of the many sory line, pushing the sale of the Piston Ring, Spark 


kinks in human nature. 

Someone has said, “human nature is the same every- 
7 Te 
where. That may be so, but certain new traits are 
developing on the part of automobile owners who declare 


“taken it” 
miles an 


themselves “severely wounded” when having 


out of a tire at a modest rate of sixty hour 


over all kinds of roads, bring it back to the merchant, 
“Jam the jam thing to jell,” and expect the merchant to 
agree with them that they have run the thing exactly 
450 miles and that rubber, fabric and “modis operandi” 
of manufacture are all wrong. 

The tire end of accessories is perhaps of the greatest 
sMportance, because ‘it involves the greatest outlay. In 
every other part of your establishment you carry one 
leading line, Saw, Hammer, File, Mixed Paint or what- 
ever it may be. Pinning your faith to that you push 
steadily to increase your sales each vear. Yet in the 


tire business, many merchants turn directly around and 
allow each new tire salesman to stampede them with 
dreams of tire excellence, and so at the end of a period 


find themselves with four to six semi-salable lines and 


obsolete sizes. Why not pin your faith to one tire and 
taking that as your example, conduct your whole automo- 
bile accessory line on the principle of the “Best Only” 
and work your head off to convince your customers that 
when they come to you for your particular brand they 


get just that and no substitute. 
It’s the Best 


O go back to the tire question, select a good tire, 
get the manufacturer to think you are the best one 
in your city to and then all others, 
or rather try and make all users think only of your tire. 
that will get a the 


work with, forget 


cinch good share of busi- 


It’s a 


you 





Plug, Oil, Grease, Jack or Carburetor you think is most 
and in a large measure 


other lines handled in your city. 


worthy of your consideration, 
forget the 


In selecting your stock great care, should be exercised 


in getting as nearly standard articles as possible. Then 
talk about them, talk by circular, by newspaper, by per- 
sonal conversation, make every automobile owner you 
know realize that you believe the oil you carry is the 
best oil on the market, best in lubrication, best in com- 
bustion, best in every way, and work the same plan 


on every article of importance in your line, and pretty 


men coming to store because you 


and 


soon you have your 


have the stock, because your stock is standard. 


Variety Sometimes Pays 


W* do not mean to advise against a good variety, 
because you must have quite a line of spark plugs, quite 


few kinds of oi! in cans (only one make in bulk), at 


least two kinds of piston rings and a well assorted stock 


of small You must display them attractively, 


accessories. 
: 


giving. prominence to the line in store windows, and 


have in charge of the department a man well posted and 


your 


willing. If possible he should possess the smile that 
won't come off. 

When you are convinced that some specialty that has 
been called to your attention is worth selling, get a 
sample. Put it out in actual use with some, fair-minded 
autoist and get his opinion. You had better loose the 
cost of one, if it is not good, than the cost of many 


The merchandising of accessories soon 
with your tool trade 


on your shelves. 


becomes so intimately connected 


that, except for records, you loose sight of it as a sep- 
arate department and any bright salesman can master 
give good service to your cus- 


its complications and 


tomers. 








In the 


Morning’s Mail 


From the Trade 











Hinchman Has a Hunch 
New York, N. Y., Nov. 14, 1919. 
Editor, HARDWARE AGE: 
HEN the postman brought the old familiar brown 
roll this week I was overjoyed. Here was the 
good old Harpware AcE back again onthe job. My 
fingers almost trembled as I tore off the wrapper and 
turned to the page that all ambitious hardware clerks 
scan first of all. : 

I enjoyed many a quiet laugh at the “doins” in the 
“Little Red Schoolhouse,” even if the teacher did make 
a mistake in the second problem given to Murray 
Sargent. Murray should have told teacher that if one 
packs ten squares in a box, one cannot take out five 
and still have seven in the box. Murray was too keen 
on the nature of the problem to see this perhaps; any- 
way, I agree with Hamp Williams. 

Well, as I said, I enjoyed all of that article and 
turned the page with the joy of expectation—and then 
I nearly fainted—staring me in the face was the bold 
heading, “Mrs. Hinchman and her husband’s debts.” 
Could it be possible that my better half had confided in 
an attorney-at-law? I tried to think of some bill I had 
forgotten to pay and what the debt might be. I was 
just reaching for the phone to ball-out Friend Wife 
when my eye happened to see the name John. Thank 
Heaven, it was not I that was in debt this time— 
strange, but true. Then I read the article all through 
carefully. 

Now, what I am getting at is this: why does Mr. 
Elton J. Buckley pick on the good old name of Hinch- 
man? The Hinchmans are few and far between. In all 
the great city of New York there are but two so far as 
I know. Hinchmans have been quite famous in the his- 
tory of our fair land. A Hinchman was a captain in 
the King Phillip Indian wars and was one of the 
founders of Worcester, Mass. His son printed the first 
Mother Goose rhymes in America and the first edition of 
the King’s Bible. The Mother of John Hancock, signer 
of the Declaration of Independence, was a Hinchman, 
and one of Tom Platt’s ancestors was a Hinchman. Last 
of all comes my famous self, gracing the hardware trade 
of New Jersey and New York with the name for the 
past eighteen years. 

Perhaps Mr. Buckley knows of some Hinchman whom 
he has cause to dislike. Mr. Editor, could you find time 
to learn from the above gentleman just why. he ruined 
my chances of making a touch on some of my good 
friends by telling all the trade that “Hinchman’s credit 
is not very good, you know?” 

Yours truly, 
JOHN RUSSELL CUTLERY CO., 
F, B. Hinchman, N. Y. Mgr. 


Westchester County Dealers Meet 


REGULAR meeting of the Westchester County 
Hardware Dealers’ Association was held at the store 
of R. G. Brewer, Mamoroneck, N. Y., on the evening 
of November 20. A set of resolutions expressing con- 
dolence and esteem were ordered to be drafted by the 
president, D. D. Mercer, to be sent to the family of 
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the late E. A. Ericson, vice-president of the Westches- 
ter Associatoin. 

Discussion of prices and current problems confronting 
the hardware dealer comprised the principal business 
of the meeting. A good attendance was reported. 


Chicago Retailers Hold Banquet 


HE Chicago Retail Hardware Association, the mem- 

bership of which includes the retail hardware deal- 
ers of Chicago and suburbs, held its annual banquet and 
get-together meeting at the Sherman Hotel, Chicago, 
Wednesday evening, November 19, 1919. Approximately 
one hundred live dealers, with their wives and sweet- 
hearts, were present and a decidedly pleasant evening 
resulted. ; 

All the old War Horses of the Association were pres- 
ent, including G. G. Englehart, Si Koehler, John Hora, 
Charley Arnold, H. E. Gnadt, John Schuberth, President 
Rert Hawkins, Charley Deinet, Fred Ruhling and Martin 
Englehart. From the moment the doors of the Crystal 
Room opened until the wee small hours, there was not a 
quiet second. Old King Merriment reigned supreme, ably 
seconded by the best of food, music and general good 
cheer. It may have been a Dry banquet, from the 
beverage angle, but never from the standpoint of good- 
fellowship. 

State Senator George J. 
ard uncovered considerable 


Gorman acted as _ toastmaster 
unsuspected oratorical talent. 
Among the speakers were Bert J. Hawkins, President 
of the Association; Llew S. Soule, Harpware AGE; 
Richard Moreno, American Artisan; Herman E. Gnadt, 
William Powers, Chas. Dienet, Fred Ruhling, Charles 
Arnold, Evanston; Gus Englehardt and the confirmed 
bachelor of the Association, Martin Englehart. The talks 
were interspersed with bits of humor, but carried through- 
out a sincere note of co-operation. Each was a testi- 
monial of the value of associations in general and the 
Chicago Retail Hardware Association in particular. 

At the close of the program, the Association, through 
the toastmaster, presented the retiring President, Simon 
J. Koehler, with a beautiful solid gold chain and masonic 
emblem. 

The festivities, however, did not conclude with the ban- 
quet. As soon as the after-dinner talks were concluded, 
the tables were removed and the balance of the evening 
was given over to dancing, in which old and young both 
joined. 

It was well after midnight when the final waltz was 
played, and the happy hardware men left for their re- 
spective homes firm in the belief that the 1919 Banquet 
was the best ever, and the Chicago Retail Association 
the livest organization of its kind in the country. 


From New England 


A Y= & JENKINS, Rochester, N. H., are moving 
into their new double store in the brick block re- 
cently erected by the Masons. The store’s new fixtures 
are attracting considerable attention. 

The Hall Paint & Hardware Co,, Lawrence, Mass., 
will soon be located in new quarters on Common street. 
One side of the store will be devoted to hardware and 
the other to paints. The eld quarters of the Hall Paint 
& Hardware Co., Lawrence, Mass., on Essex Street, 
have been thoroughly renovated and supplied with new 
fixtures, and hereafter will be occupied by Walter G. 
Hall, Inc. 

A Massachusetts charter has been granted to the New 
England Spark Intensifier Co., of Cambridge, with a 
capital of $5,000. Gera F. Farnum, 934 Massachusetts 
Ave., Cambridge, is president of the company. 














Sharp Teeth in Antiprofiteering Law 


New Statute Has Broad Scope—May Hit Hardware Trade—Special 
Exemptions for Farmers—Revenue Legislation is Indefinitely 
Postponed—National Budget System Urged 


By W. 


AS Congress put teeth into the antiprofiteering 
law placed on the statute books recently? Can the 
the law be used by overzealous officials to the 

injury of honest merchants seeking merely to obtain fair 

prices for their wares? 

These two questions are giving business men through- 
out the country no little concern. Hundreds of letters 
of inquiry are reaching Senators and Representatives, 
and the maii of the Department of Justice is heavily 
loaded with inquiries from all parts of the country. 

1 find from glancing Over some of these communica- 
tions that there is a general misapprehension as. to the 
scope and character of the antiprofiteering law. When 
originally framed in the last Congress, it was known as 
the Lever Food, Feed and Fuel Control: Act, after its 
introducer, the chairman of the committee having the 
subject in charge. 


A Comprehensive Measure 


it covered a lot of things 
general categories of food, 
feed and fuel. As revised and re-enacted, however, its 
scope has been greatly broadened and it now includes 
not only so many commodities, but the tools and equip- 
ment for making them, that its terms are applicable to 
nearly every merchant, including manufacturers, whole- 
salers and retailers of hardware and allied lines. 

The first section of the act includes a list of the articles 
subject to its provisions, and is as follows: 

“That by reason of the existence of a state of war, 
it is essential to the national security and defense, for 
the successful prosecution of the war and for the sup- 
port and maintenance of the Army and Navy to secure 
an adequate supply and equitable distribution, and to 
facilitate the movement of foods, feeds, wearing apparel, 
containers primarily designed or intended for containing 
foods, feeds, or fertilizers; fuel, including fuel oil and nat- 
ural gas, and fertilizer and fertilizer ingredients, tools, uten- 
sils, implements, machinery and equipment required for the 
actual production of foods, feeds and fuel, hereafter in this 
Act called necessaries; to prevent locally or generally, 
scarcity, monopolization, hoarding, injurious speculation, 
manipulation, and private controls, affecting such supply, 
distribution and movement; and to establish and main- 
tain Governmental control of such necessaries during the 
war. For such purposes the instrumentalities, means, 
methods, powers, authorities, duties, obligations and pro- 
hibitions hereinafter set forth are created, established, 


VEN in its original form, 
not embraced within the 
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conferred and prescribed. The President is authorized to 
make such regulations and to issue such orders as are 
essential effectively to carry out the provisions of this 
Act.” 


Will Hit Hardware Trade 


list embodied in the above section has 

been formulated in general terms, its comprehen- 
siveness appears te be actually increased by the vague- 
ness of the language employed. “Containers” designed 
for foods will undoubtedly be held to include every form 
of tin can, glass jar, wooden bucket, etc., actually used to 
hold food. 

The class “tools, utensile, implements, 
equipment required for the actual production of foods, 
feeds and fuel” will, of course, embrace all kinds of 
garden or farming tools, agricultural implements, machin- 
ery, etc., and may be held to cover cooking utensils of 
all kinds, including those used commercially, as well as 
those designed for the domestic kitchen. 

Having laid the basis in the first section above quoted, 
Congress proceeds to prescribe penalties for various offenses 
in connection with the handling or manipulation of prod- 
ucts covered by the bill. This section is as follows: 

“That it is hereby made unlawful for any person wil- 
fully to destroy any necessaries for the purpose of 
enhancing the price or restricting the supply thereof; 
knowingly to commit waste or wilfully to permit prevent- 
able deterioration of any necessaries in or in connection 
with their production, manufacture, or distribution; to 
hoard as defined in section 6 of this Act, any necessaries; 
to monopolize or attempt to monopolize, either locally 
or generally, any necessaries; to engage in any discrimina- 
tory and unfair, or any deceptive or wasteful practice or 
device, or to make any unjust or unreasonable rate or 
charge in handling or dealing in or with any necessaries; 
to conspire, combine, agree, or arrange with any other 
person, (a) to limit the facilities for transporting, pro- 
ducing, harvesting, manufacturing, supplying, storing, or | 
dealing with any necessaries; (b) to restrict the supply 
of any necessaries; (c) to restrict distribution of any 
necessaries; (d) to prevent, limit, or lessen the manufac- | 
ture or production of any necessaries in order to enhance 
the price thereof; or (e) to exact excessive prices for 
any necessaries, or to aid or abet the doing of any act | 
made unlawful by this section. Any person violating 
any of the provisions of this section upon conviction 
thereof shall be fined not exceeding $5,000 or be impris- 
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oned for not more than two years, or both; Provided, that 
this section shall not apply to any farmer, gardener, horti- 
culturist, vineyardist, planter, ranchman, dairyman, stock- 
man, or other agriculturalist, with respect to the farm prod- 
ucts produced or raised upon land owned, leased or culti- 
vated by him; Provided further, That nothing in this Act 
shall be construed to forbid or make unlawful collective 
bargaining by any co-operative association or other associa- 
tion of farmers, dairymen, gardeners, or other producers of 
farm products with respect to the farm products produced or 
raised by its members upon land owned, leased or cultivated 
by them.” 


Should Be Read With Care 


ERCHANTS will do well to read this section with 

care. It is framed to catch offenders coming and 
going. Certain of the acts prohibited may be committed 
by an individual, while others are presumed to be the 
object of conspiracies, combinations, agreements, or ar- 
rangements between two or more _ persons. The con- 
spiracies are more definitely outlined than the individual 
acts, especially in the matter of exacting excessive prices 
for any necessaries. 

You will note that our dear friends, the farmers, are 
nicely taken care of in the two provisos which specifically 
exempt them as individuals from any of the prohibitions 
of the law, which thus recognizes especially the legality 
of “collective bargaining by any co-operative association” 
of farmers, dairymen, gardeners or other producers of 
farm products. Of course this is merely legalizing the 
boosting of the price of necessaries at the very source. 

The farmers will not only be permitted to hoard their 
products and resort to collective bargaining in order to 
obtain top prices, but they will enjoy the big advantage 
of being the only citizens in the United States who can 
profiteer with impunity. Knowing that jobbers and re- 
tailers must content themselves with moderate prices or 
take the risk of going to jail, Farmer Corntossel will be 
able to put the price as high as the traffic will bear. 


Department of Justice is Busy 


LREADY Attorney General Palmer is ordering ar- 
rests of retailers throughout the country, charging 
them with hoarding and exacting exorbitant prices. Few 
convictions have thus far been had, but this is not signifi- 
cant as insufficient time has elapsed to demonstrate the 
attitude of the courts with respect to these prosecutions. 
3ut up to the present time, no special effort has been 
made to extend the operations of the Department of 
Justice beyond the provisions of the new law relating to 
foods. It is stated at the Department, however, that 
careful investigations are being made regarding suspicious 
operations in fuel and wearing apparel and “several other 
classes covered by the new law” 

Whether tools. utensils, implements and machinery are 
embraced in these investigations has not yet appeared. 
Ii the Attorney General intends to make his administra- 
tion of the law as comprehensive as the terms of the 
statute, he will have to ask Congress for a big appropria- 
tion to increase his force of special agents. 

“ORTS are 


E’: 
measure recently 


Here’s a Queer Measure 


made to get some steam behind 

introduced in the House by 
Representative Siegel, of New York, the objects of which 
are similar to these underlying the bill presented some 
time ago by Senator Jones, of Washington, requiring 
merchandise sold at retail to bear labels indicating the 
manufacturing or selling costs thereof. Hearings have 
been requested on this measure before the House Com- 
mittee on Interstate and Foreign Commerce, but have 
not yet been scheduled. 

The bill belongs to the antiprofiteering class of meas- 
ures of which there has recently been a considerable 
crop in both houses. It proposes that every person en- 
gaged in manufacturing or selling merchandise shall! 
procure a license or permit from the local Collector of 
Internal Revenue. Such permits are good for one year 
only, and the fee in each case is $10. 

When making application for license the manufacturer 
or dealer is required to state under oath the kind of 
business which he proposes to transact and to “furnish 
such other information as the collector may require”. 

The most vicious feature of the bill is a drastic require- 


being 
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ment regarding cost ‘marking and creates a new offense 
under the general head of “profiteering”. This provision 
is as follows: 


Labels Must Show “Actual Cost Price” 


NY person now or hereafter engaged in business 

in the United States to whom a permit or li¢ense 
shall have been issued, who shall expose or offer for sale, 
or cause to be exposed or offered for sale tothe public 
any article of goods, wares or merchandise withéut having 
plainly stamped or printed thereon or attached thereto 
a card showing the true, actual cost price aie bc such 
person shall be guilty of profiteering and shat be pun- 
ished as hereinafter provided.” 

The bill imposes a fine of $5,000 or impris ment for 
not more than two years, or both, for any violation of 
the proposed law. In addition, the license to do business 
may also be revoked for one year, during which the 
offending manufacturer or retailer would find himself 
unable to engage in his wonted occupation. 

The term “true, actual cost thereof” under the terms 
of the bill, may not be construed to include any drayage, 
freight or carriage charges paid by the producer, or any 
discount allowed on bills paid before maturity. 

National organizations of merchants in various lines 
are filing protests with the House Committee against this 
bill. The chairman of the legislative committee of one of 
the large national associations of small retailers criticises 
the measure on the ground that it would undoubtedly 
work in the interest of the large firms and corporations, 
and be detrimental to the small men. 

The merchant handling a moderate amount of business, 
this critic declares, is now discriminated against in so 
many different ways that it is very difficult for him to 
exist. The majority of those who do not succeed in be- 
coming large dealers go to the wall. 


Many Merchants Are Protesting 


NOTHER protestant objects to this bill on the ground 
that it would be unfair to retailers to make them 
furnish the public with the actual cost prices of their 
goods when the public has no way of knowing the 
retailer’s cost of doing business and the retailer cannot 
find it practicable to inform the public every time he 
makes a sale. Nobody but the retailer knows how much 
of the selling price of the article goes to pay overhead 
and there is no doubt that a very comprehensive cam- 
paign would be necessary to educate the public on this 
point. fone 
In view of the opposition already encountered, it is 
unlikely that this bill will be reported from committee. 
There is danger, however, that politicians in Congress 
may attempt to make capital by passing some sort of a 
cost measure that will look like a sop to the public. 
Retailers will do well to keep their eyes open and to 
jump with both feet upon any such proposition that may 
be brought forward. 

Every retail merchant in the 
Congress by two Senators and 
are sent to Washington to look out for the 
their constituents. Don’t forget this and don’t be 
to write or telegraph your views with regard to 
measure that may be presented in Congress. 


country is represented in 
one Representative, who 
interests of 
afraid 
any 


No Revenue Legislation in Near Future 


T HAS no taxation pro- 
visions session of 


Congress, 


been definitely decided that 
shall be repealed at the present 
and I venture the prediction that there will be 
no revenue legislation of any kind before the next presi- 
dential election, now twelve months away. There are 
several reasons why the internal revenue taxes will not be 
disturbed, but the principal consideration that will prevent 
action on the tariff is the fear of the majority leaders 
that any tariff tinkering on the eve of a presidential elec- 
tion would be fatal to the political party responsible 
therefor. 
Congress 
the tariff 


experiment of revising 
just before the presidential election. When- 
ever the attempt is made, the opposing party was able 
to make such representations to the voters: concerning 
the disastrous consequences certain to fallow, that the 
election went heavily against the tariff revisers. 

It does not appear to make any difference what sort of 
a revision is attempted under such circumstances. A 
campaign of misrepresentation can be staged to such 


has rarely made the 
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good effect that, while the truth may ultimately prevail, 
it cannot hope to catch up with a few ingenious lies be- 
fore election day rolls around. 


Penrose Talks Frankly 
SEERATOR PENROSE, Chairman of the Senate Finance 
Committee, in speaking of the several revenue meas- 
ures which have already been taken up in the House and 
some of them passed and sent to the Senate, recently 
made the following terse and forceful statement: 

“There will be no revision of the tariff or repeal of the 
present revenue law by this Congress. This may be 
relied upon. 

“There are now a number of amendments to the rev- 
enue act. repealing certain taxes. Should these bills 
already passed by the House be accepted by the Senate 
doubtless a flood of similar amendments would come along 
for the elimination of other taxes. 

“Millions of dollars would be swept away should: Con- 
gress pass these measures and the Treasury cannot now afford 
to lose the money. Any tax repeal in the near future 
must depend upon whether Congress can get out of the 
wasteful habit of improvident expenditures.” 

Some of the more conservative leaders in Congress 
are making a serious effort toward national economy. 
The time is certainly ripe for such a movement and the 
party that can put it over will surely make an enormous 
amount of capital with business men, big and little. 


Congress May Adopt Budget System 


FTER vears of discussion, the budget system of 
calculating expenditures promises to be adopted by 
the present Congress and, if the plans set on foot work 


High Jinks at Chicago Hardware Club 


HERE was a sound of revelry by night. Staid Cop- 

pers on State Street stopped to listen, and turned 
watchful eyes on the eleventh story of the big State- 
Lake Building. Soft-footed Detectives crept quietly up 
long flights of stairs and held expectant ears to the key- 
hole of the door marked: HARDWARE CLUB OF 
CHICAGO. Then they boldly took the elevator to the 
ground’ floor and smilingly turned in their report. “No, 
it’s not a hold-up or a meeting of the Wobblies. It’s 
only the new committee—John Kandy and Henry Squibbs 
—opening up the Fall Social Season.” The “Wagon” left, 
the Cops returned to their beats and the detectives 
slipped into Kelley’s for a near-beer. It’s a good thing 
they never returned. They might have won a turkey or 
pinched the leading spirits in prize lottery. But I’m 
way ahead of my story. 

It all started when A. Vere Martin kicked over the 
official traces and struck for a vacation. Mr. Martin 
had been President for more than five years and was 
known as “The Father of the Club.” He had nursed it 
through the “croup” and “colic” stages successfully and 
insisted on turning it over to a tutor. Fortunately he 
had a good under-study in Allan J. Coleman, who after 
scme urging agreed to accept the responsibility. About 
the first thing President Coleman did was to appoint 
Social Committee, and if the balance of his term is 
marked by the same good judgment displayed in the 
selection of this committee, then the Hardware Club is in 
good hands. Kandy and Squibbs—well the names tell the 
story. As a committee they are as good as they sound 
and that’s going some. 

Immediately plans were laid for the opening of the 
Fall Social Season in the form of a Banquet and Dance 
in honor of the present and retiring Presidents, to be 
held in the Club Rooms, Saturday evening, November 
22, 1919. 

The affair came off as scheduled, hence the perturba- 
tion in Chicago’s police circles. Oh, Boy! What those 


Coppers missed. 
The time was set for 6:30 p. m., and long before 





out satisfactorily, it ought to be possible to reduce taxa- 
tion very substantially within a year or two. 








The adoption of a national budget means simply that 
Congress shall fix the maximum limit for all expenditures, 
based upon a known amount of revenue, the pruning 
knife to be relentlessly used wherever necessary to pre- 
vent deficiencies. 







An important feature of the budget plan which promises 
to encounter some hard sledding in Congress is the 
abolition of many important Congressional committees 
which now frame certain appropriatiaf bills and the crea- 
tion of a single committee, with a very large membership, 
to frame all the national supply bills. This is the only 
practicable method of working out the problem, but it is 
easy to see that it will prove unpopular among certain 
prominent men in both houses. For example, the chair- 
man of the Committees on Military Affairs, Naval Affairs, 
Foreign Affairs, the Post, Office, etc., will not only be 
deprived of the congenial task of making up the big 
appropriation bills each session, but they will lose a large 
part of the influence they now possess in the respective 
departments supplied by these budget measures, 
















Notwithstanding this, the leaders appear to have taken 
the bit in their teeth and declare that the present inade- 
quate and unsatisfactory method of distributing the tax- 
payers’ money must be abandoned in favor of a more 
scientific and up-to-date scheme. 








that time the members and friends began to appear on 
the scene. The ladies were taken in charge by a com- 
mittee consisting of Mrs. S. B. Macrae, Mrs. George 
3eaudin, Mrs. L. S. Soule, Mrs. W. B. Lewis and Mrs. 
R. E. Clarke, while the men were turned over to the 
tender mercies of John Patten, L. S. Soule, George 
Beaudin, Ed. Williams and Happy Harry Macrae. There 
were red carnations for those m the fold and chaste 
white ones for friends, with a real welcome for all. 











There was none of that bored waiting for the coffee 
to boil. Out in the big billiard hall there was genuine 
wheel of fortune grinding out turkeys at the rate of one 
Turk per minute. We are confidentially informed that 
the prize gobblers came from Bill Lewis’ mammoth tur- 
key farm in Kandy Gulch, Colorado, but we don’t vouch 
for the truth of the rumor. Be that as it may, 25 husky 
birds were won by as many hungry hardware men before 
the bell rang in the main dining room and live turkeys 
were deserted for fried chicken. Even Henry Stuckart 
bought a 12-pounder on the installment basis. 


















Then came the banquet. The Hardware Club of Chi 
cago is famed for three things: Good-fellowship, good 
food and Vere Martin. All three were present. Ca 
anything further be said? Of course there were the 
usual after-dinner talks. A rousing welcome from Presi- 
dent Coleman and a good wholesome talk by Mr. Mar 
tin directed to his “Girls and Boys”. Also there was 
plenty of good tuneful music, a monolog from Billy 
West, who came Clean from Gary, and some delightfu 
songs rendered by a charming protege of Vice Presiden 
Bill Lewis. Next the tables were cleared and the ligh 
fantastic was in order. There were to have been ‘card 
games in the big comfortable lounging room, but musi¢ 
hath charms not attributed to Five Hundred or bridge 




















It was worth the price of admission to see Jimmie 
Surpless do the fox trot or Henry Squibbs interpre 
the latest wrinkles of the one-step. And that prize 
waltz! Well, Dreamland in its palmiest days never dis 
played the class exhibited in this feature of the program 















Letters of aSales Manager to His Men 


ALIT 
Will He Get Up? 


This ts the forty-second of a series of sales letters, which, though intended primarily for 
traveling men, will be of interest to every member of the trade. They were written 
by the sales manager of a great hardware jobbing house to a corps of salesmen who 
in the last cight years have doubled the business of the firm. The letters are really 
short editorials which prefaced actual merchandise instructions. The author has consented 
to their publication at the solicitation of HARDWARE AGE, in which they will appear in 
succeeding issues through the year. 


[IN a recent issue of the Chicago Examiner there appeared a cartoon by “Tad” that suggested to 
me the above heading. 

The cartoon depicted a great big hulk of brutal humanity that the artist had named “Fate”. He 
had in his hand a battle club, somewhat like the “BIG STICK” so closely associated with “Teddy”. 

Lying prostrate and unconscious at this big | rute’s feet was an ordinary man. 

The thought that “Tad” wanted to convey was that “Fate” had knocked this ord!/nary man down 
and stood waiting to see if the man would lie tkere and take the count, or get up and go at it 
again. 

I wish I could reproduce the cartoon because in it is one of the most important of man’s life 
lessons. 

Every man, when he starts in the battle of life, is full of hope, ambition and confidence, and everv 
man will be knocked down at least once by “Fate” and it’s not so much the knocking down that 
counts, but it’s the way he gets up, how soon ke gets up, and how long he stays up that is rea. 
of material value. 

Every REAL man has been knocked down, and “comes up” again. Until he is knocked down 
and gets up again he has not had the acid test that determines his real come-backiveness. 

The salesman that finds an easy road to a dealer’s business never develops that dealer’s business 
to as large and successful an account as does the salesman who is knocked down (so to speak) by 
“fate” on his first call, and has to put up a real fight to get on his feet again. 

He is constantly on the alert afterwards—on his guard aga‘nst undercut and being always on his 
guard, he is always alert and anxious to please the customer. 

The salesman who walks to the prize goal of each salesman’s ambition, “THE BEST AC- 
COUNT IN THE TOWN,” on a velvet carpet is to be pitied instead of congratulated. He 
does not know it, but “fate” is dealing him the most cruel kind of a knock-out; one from which very 
few men recover. 

When Napoleon was confined, under English guard, at St. Helena, he said, “Adversity was want- 
ing in my career.” 

Things came too easily for him. “Fate” did not knock him down soon enough. He knew only 
success. True, he was a great general, Force of circumstances had as much to do with his success 
as his own genius. 

Read his history and his only adversity was the battle of Waterloo. Had he met adversity before 
he would never have given battle to England and Germany on that fateful day. 

Had he rece’ved his knock-out blow in Italy, as a young man, when he fought the Austrians, 
there would probably never have been a Waterloo for him. 

When adversity came to Napoleon, it was too late in his life. He could not get up after he 
was knocked down. 

Since the earliest history there have been ways for testing man’s courage. 

Shakespeare makes Caesar say, “Men at some time are masters of their fates. The fault, dear 
Brutus, is not in our stars, but in ourselves that we are underlings.” 

In these few lines, Shakespeare puts the whole secret of a salesman’s success. 

We can blame no one but ourselves if we are underlings. 

The savages take a youth at fifteen and fasten sharp thorns into the muscles of his back under 
the shoulder blades. By ropes attached they string him up into the air. If he makes no outcry he 
is let down and created a warrior. If he cries out with the pain, he is released and sent among the 
squaws to do a woman’s work. 

“Fate” in modern civilization has a thousand ways to test a man’s ability to come back. 

For one man it is humil‘ation that tests his ability to come back. 

For another it is loss of money—failure. . 

And for salesmen fate uses the “TURN-DOWN?” to test his courage and his ability to come 
back from the knock-out blow. 

Let’s localize this talk by taking that Liberty Assortment of Onyxware as an example. 

Our salesmen will go up against a dealer who frowns on all assortments and who insists that 
Onyxware is no good: Who states, most positively, that the pieces in the assortment are not well- 
selected: Who says that he still has some pieces left from the last assortment he bought. 

Then he will clinch his arguments against the Liberty Assortment by stating most positively that 
the prices on Onyx Ware are going to drop. 

Are you the fellow that this blow will knock down and can you get up again? : 

Can you come back strong—knock all his statements into a heap—throw them all out the 
back door and LAND THE SALE? 

Are you the fellow that can do that? 

Then you need never fear meeting “Fate”. 

You can take care of yourself! 

Learn th’s, and live it: 

“Out of the night that covers me “It matters not how straight the gate, 

Black as the pit from Pole to Pole, How charged with punishment the scroll, 
I thank whatever Gods may be I am the master of my fate, 
For my unconquerable soul. I am the captain of my soul.” 
William Ernest Henley. 
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American Cutlery 
Industry Wins 


HE Newark cutlery strike ended after having 
T lasted somewhat more than ten weeks. The 

ending of this strike was both a moral and ma- 
terial victory for the entire cutlery industry in the 
United States. The manufacturers of Newark crushed 
perhaps the most vicious and unwarranted strike that 
ever threatened the industry, and in so doing struck 
a vigorous blow at the industrial Bolshevism that men- 
aces the life of the Nation. 

The strike started when Steven Bircher, an agitator, 
organized the Brotherhood of Metal Workers and 
launched his attack by calling out the workers in the 
factory of J. Wiss & Sons Company. The strike 
spread rapidly to sixteen factories in Newark. At one 
time the strikers claimed that 1,600 men were out, 
but at no time did the ranks of the strikers swell 
to more than 950 men. The demands of the strikers 
were for a prohibitive wage increase, a forty-four- 
hour week and workers’ control of shop management. 

At the last strike meeting only 75 men were present. 
When a vote was called 60 decided against continuing 
the strike, while only 15 expressed a willingness to 
hold out. Bircher then declared the strike off and 
washed his hands, figuratively, of the whole business. 

The strikers returned to the factories admitting they 
had lost and agreed to take over their old jobs on the 
former scale of wages and hours. 

As pointed out in the September issue of Harp- 
ware Ack, the future of the American cutlery indus- 
try depended on the result of the Newark strike. The 
victory gained by the Newark factories will mean much 
for the stability, progress and prosperity of one of the 
boldest and most deserving of Uncle Sam’s war-born 
industries. 

It means that American cutlery will hold its place 
in American hardware stores. 


The Rights of 


IERE are two sides to every question. If this 


the Majority 
were not so we might almost dispense with 


T suffrage. If we all thought alike, there would be 
but one model of hats, one make of shoes, one brand 
of hammers and one type of washing machine. There 
would be no individuality and little progress. We 


would all be farmers, manufacturers, jobbers or retail- 
ers as our one line of thought might direct. 


We 
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would all be criminals or God-fearing men, as our 
one-line minds were bent. 

But an all-wise Creator had a different object in 
view with the birth of man, and he has given us 
each a brain with which to work out our individual 


problems. Through the thoughts which emanate from 
individual brains we have evolved governments, and in 
the case of the United States we have built up a 
republic, so designed that the will of the majority 
shall rule. We have two safety devices, the Consti- 
tution and the Supreme Court, but back of all is the 
expressed will of the majority. Even the Constitution 
can be changed if that majority be large enough. 
Just now the nation is confronted with a vital ques- 
tion with the usual elements of choice. Approximately 
five hundred thousand miners—men who mine the 
coal on which this nation depends for the heat and 
power to keep its industries going, have decided to 
strike. The President of the United States has said 
that such a strike is illegal. The miners have replied 
that the President deprives them of a constitutional 
right when he interferes with their strike. Here we 
have clearly outlined the two sides to the question. 


There are the rights of approximately five hundred 
thousand miners, and the rights of practically ninety- 
nine millions of others who are equally entitled to 
protection by the Constitution and the laws of the 
nation. Are the so-called rights of a paltry half mil- 
lion to interfere with the work, the comfort, the 
pleasure, the health and even the lives of their 
ninety-nine million partners in this republic. 

The citizens of this nation are entitled to heat, 
light, transportation, work and legitimate pleasure. 

By the great law of majority rule, they have the 
right to say to both mine owners and mine workers: 
“Settle your private quarrel in a private way, but 
you must not force us to go without heat or light, to 
walk to our work or cease working, or to forego our 
right to comfort and happiness.” 

If the Constitution forbids ninety-nine million law 
abiding citizens to make that declaration to a half 
million others who would force their private quarrel 
upon them, then let us use the right of majority 
and change the Constitution. After all, it is but 
a human document, designed to do the most good 
to the most people. It was drawn up by our fathers 
to fit their needs. It can be changed by their sons 
and grandsons to fit the needs of today. As to the 
merits of the questions involved in the quarrel between | 
the mine owners and the miners, we have nothing 
They have nothing to do with the bigger | 
A sufferer from small-pox has no 


to say. 
questions involved. 
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right to spread the virus of his disease to others. 
His freedom of individual action is taken from him— 
he is quarantined until the disease is stamped out. 
We have found that it is better that some of his 
so-called rights be taken away, than that hundreds of 


Hardware Age 


others should suffer and die. If there were five hun- 
dred thousand small-pox patients, they would all be 
isolated to protect the balance of the population. Let 
us apply what we have learned in the handling of 
contagious disease to the control of economic disease. 
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Office of Harpware AGE. 

New York, December 1, 1919. 
buying in the New York market was 
somewhat dull last weck because of the Thanks- 
giving holiday. The week was notable, however, because 
of a number of important price changes caused by the 
continued shortage of materials and the inexhaustible 

demands. 


Jobbers and retailers were unanimous in characterizing 
November as a month of exceptionally good business. 
The only serious drawback was the difficulty experienced 
in obtaining goods. 

The recent sharp decline in brass and copper prices was 
caused, many believe, by the failure of the United States 
Senate to ratify the peace treaty, which prevents adequate 
financial arrangements and banking credits being extend- 
ed to finance European requirements for American mate- 
rial. 

The important miscellaneous 
week in this section were: 

A 5 to 6 per cent cost advance on practically all makes 
of lawn mowers handled by local jobbers. Effective 
November 21. 

Fifteen per cent general advance on iron rivets, effective 
November 24. 

Stove bolts, formerly quoted 70 and 10 off, are now 
quoted at 70 per cent off 

Volcheck socket wrenches now receive 16 2/3 per cent 
discount. 

Square head nail sets advanced 15 cents and are now 
quoted at $1.15 per dozen. 

A general advance of 5 per cent occurred on extension 
rods. 

Lock washers are now quoted at 50 and 10 per cent off. 

Hand drilling hammers advanced 10 per cent, being now 
quoted at 60 per cent off. 

Wood wedges advanced a cent and a half and are now 
quoted at 10% cents per Ib. 

Sargent & Company made an advance of 10 per cent 
on Eclipse door checks and springs; liquid door checks 
and springs; screen door checks and springs No. 20, and 
scale beams and poises. The list price on Sargent 300-lb. 
scale beams is now $5.00 each. 

Russwin food choppers now receive 12% per cent dis- 
count. 

Sash weights advanced 50 cents and now sell at $3.85 
per 100 lb. 

Spool copper wire now takes a 10 per cent discount; 
brass wire is quoted, list net; tin wire, 25 per cent off. 

Ash sifters are the largest selling single item of hard- 
ware stock in the New York market. Prices advanced 
because of heavy demands, shortage of stocks and in- 
creased manufacturing costs. New prices are: Rotary 
galvanized ash sifters, $35 per dozen, uncrated, and $37.00 
per dozen, crated for shipment. Galvanized ash sifter, 12 
x 42. $3: 25 per dozen. 


ARDWARE 


price changes of the 


Brass and Copper.—Both brass and copper have been 
dull since the decline of last week. Users of metals of 
ali kinds, fearing further trouble in the coal fields, have 
been hesitant aboyt purchasing large supplies. ‘Present 
quotations are: Base prices for quantities of not less 
than 100 lb. of a size from New York stock. High brass 
sheets, 25%c to 32c base: high brass wire, 28%c to 30%c 
base; brass rod, 23'4c to 28c base; seamless brass tube, 35%c 
to 37%c base; seamless copper tube, 35c¢ to 37c base; 
sheet copper, 30c to 33c base; copper wire, plain, 29c 
to 29'%4c base. 

BUTTS AND LOCKS.—Wrought brass butts now re- 
ceive a discount of 7%% per cent. Business in these items 
is good, but the same interest was not manifested during 
the past week that was felt during the early part of No- 
vember. Current prices on popular sizes are: 

Light, narrow, !oose pin, ball tip, bronzed butts, per 
100 pair, are now quoted: 2x 2, .; 2% x 2%, $32; 
3 x 8, $35: 3% x 3%, G50:50: 4 x $42.50; 4% x 4%, 
$62.50; 5 x 5, $77:50. 

Conductor Pipe, Elbows, Eaves Trough and Shoes.— 
Buying in these lines is gradually losing the vivid inter- 
est that was evidenced a few weeks ago. There is still, 
however, a substantial demand and local stocks are not 
any too heavy. Prices are: 

Conductor pipe, galvanized steel, 50 
cent; galvanized Armco & Toncan iron, 4434 per cent; 
copper pipe, 20 per cent discounts from jobbers’ lists. 
Eaves trough, galvanized steel, 60 per cent; galvanized 
Armco & Toncan iron, 57% per cent; elbows and shoes, 
all sizes up to 6 in., 70 pér cent discount on galvanized 
steel, plain, round and corrugated. 

Cotton Mops.—Continued interest holds on this article 
and many new orders were received during the week for 
out of town shipments. Prices are: 12-lb. lots, $4.40 
per dozen; 15-lb., $4.50 per dozen; 18 lb., $6.60 per dozen. 
Twine mops, 12 Ib., $5.50; 15-lb., $5.85; 18-lb.. $8.25 per 
dozen. 

COTTON SASH CORD.—This item advanced one cent 
during the week. Local stocks of this article are very 
light and the demand strong. The price is now 75 cents 
per lb. base. 

CHRISTMAS TREE HOLDERS.—New prices were 
quoted during the week on this seasonable article and a 
very brisk business is being done. Jobbers expect the 
demand this year to be heavier than it has been for the 
past two years, because this is the first Christmas many 
families have been together for two years or more, on 
account of the war. Prices quoted are: Crown tree 
holders, iron, size 2, $7.89 per dozen; size 3, $13.15 per 
dozen. Penn tree holder, size 2, $10.20 per dozen; size 
3, $11.40 per dozen; size 4, $5.40 per dozen; No. 5, $6.00 
per dozen; No. 7, $9.60 per dozen. 

Curtain Rods.—Following the interest taken a week 
ago in this article and the advance of prices business in 
this line seems to be increasing. 
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Prices quoted are: No. 11, brass finish, $2.90 per doz.; 
white finish, $3.90 per doz.; No. 12 Market single rod, 
brass, $2.90 per doz.; white, $3.90 per doz.; No. 111, dou- 
ble rod, brass, $5.50; white, $7.90 per doz.; No. 112, dou- 
ble rod, same. 


Cutlery.—In a recent address at Atlantic City, Charles 
F. Rockwell, president of a large New England cutlery 
firm, stated that “* * * any delays in shipment of cutlery 
orders are in no way to be attributed to insufficient plant 
capacity or equipment.” He stated there is adequate 
equipment and machinery to supply all the demands of 
the United States, but that the basic reason for the short- 
age in all kinds of cutlery is the very acute scarcity 
“of skilled labor and the reduced output per capita of the 
labor now emploved,” which is caused by “shorter work- 
ing hours and a tremendous labor turnover.” He called 
attention to the fact that there has been in the United 
States since 1914 an increase of 25 per cent in pocket 
knife production, 33 1/3 per cent increase in the pro- 
duction of scissors and shears and 200 per cent increase 
in the production of straight razor blades. Local business 
in cutlery is very good but stocks are exceedingly low. 
Local prices are: 

Jack knives, standard American, 2 blade, 3% in. length, 
stag handles,brass lines, electro silver shield, 2 steel bol- 
sters, no cap, $8.50 to $10 per doz., with 5 per cent dis- 
count for dozen or more. 

Boy Scout pattern, 35¢ in. length, stag handles, one cut- 
ting blade, one can opener blade, and combination bottle 
cap opener blade, $13.68 to $18 per doz. 

Butcher knives, standard American beech handle knives, 
3 brass screw rivets in handles; 6 in., $4.20 per doz.; 7 in., 
$4.90; 8 in., $5.60; quoted at 30 per cent discount from 
jobbers’ lists. 

Wiss trimmers, japanned handles, 6 in., $9.60 per doz.; 
8 in., $12 per doz.; 10 in., $18.50 per doz. 

Carving sets, polished 8 in., steel blade, genuine stag 
handle, fancy bolster, $3.00 a set; polished 8 in. steel blade, 
stag handle, sterling silver bolster, $5.00 a set; forged, 
9 in., steel blade, genuine stag handle, fancy, sterling 
silver bolster, $6.50 a set. 

Galvanized Ware.—Consistent interest holds in this line. 
Prices are firm and many items difficult to obtain in 
quantity lots. Quotations are: 

Galvanized sheets, No. 28 gage, continues firm, the base 
price holding at $8.50 to $9 per 100 lb. Other items that 
at present are easily obtainable are: Standard galvanized 
washtubs, No. 1, $12.50 per doz.; No. 2, $14.50; No. 3, 
$16.90 per doz. Standard galvanized pails, 12 qt., $5.05; 
14 qt., $5.50; 16 qt. $6.65; extra heavy 12 qt., $6.65; 10 
qt., $9.75. 

Game Traps.—Intcrest is beginning to wane gradually 
in this line. Prices continue steady and local stocks need 
replenishing. 

Oneida Victor traps, No. 0, with chains, $1.40 per doz.; 
without chains, $1.07 per doz.; No. 1, $1.65 with chains; 
without chains, $1.23; No. 914 with chains, $3.29; without 
chains, $2.81 per doz.; New Mouse Traps:—No. 4 with 
chains, $3.28 per doz; No. 1, with chains, $3.85 per doz. 
Blake & Lamb Traps—For rats, No. 0, $4.25 per doz.; 
No. 1, muskrats, $5 per doz.; No. 2, large mink, $10.50 
per doz.; No. 3, fox, $14 per doz.; less 50 per cent from 
jobbers’ lists. Triumph traps—No. 11, muskrat, $5.60 per 
doz.; No. 12, fox, $10.50 per doz.; No. 14, lynx, $16.50 
per doz.; less 65 per cent. 

Ice Tools.—Though the past week was comparatively 
dull this item came in for more than a good share of 
attention from out of town buyers. Prices are steady. 

Axes, $23.15 per doz.; ice chisels, solid iron, 24 in., 
enameled glue handle, $13; 40 in. handle, $15 per doz.; 
ice saws, 24 in., $13.90; 26 in., $14.50; 28 in., $15.40; 30 in., 
$16.40; list plus 20 per cent. 

Ice Skates——The approach of the Christmas holidays 
has apparently freshened interest in ice skates. A very 
brisk and substantial business is being done in this line 
and many out of town inquiries have been received by 
local jobbers. Prices hold firm. 

Men’s Union hockey, nickel-plated, $1.12 per pair; 
women’s same, $1.83 per pair. Men’s cast steel, polished, 
83c per pair; women’s same, $1.14 per pair; men’s cast 
stecl, nickel-plated, 98c per pair; women’s same, $1.42. 

Lanterns—The week was rather slow as far as this 
line was concerned, but enough substantial interest is 
being felt to warrant quotations in this report. 

Prices quoted are: Dietz Hy-Lo lantern, $8.15 per doz.; 
Monarch, $8.45 per doz.; Blizzard, $12.50 per doz.; Junior 
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side lamp, $15.95 per doz.; Eureka driving lamp, $17.30 
per doz. 

LINSEED OIL.—An advance of 5 cents occurred dur- 
ing the week in linseed oil. The basic cause of the ad- 
vance is the scarcity of flaxseed, but the recent dock 
strikes in New York and other ports is also partly re- 
sponsible. Manufacturers of paints, varnishes and putty 
will probably feel the effect of this advance first and a 
consequent advance in the price of paints and painters’ 
supplies is apprehended. Present prices prevailing here 
are: In lots of less than 5 barrels, $1.83; in lots of 5 
barrels or more, $1.80, and for carlots, $1.77 per gallon. 
April-Sentember deliveries for carlots are still quoted 
$1.62. Boiled oil is 2 cents extra; double boiled oil, 3 
cents extra, and oil in half barrels is 5 cents extra. 


’ Calcutta linseed oil in barrels is $1.91 per gallon. 


Nails—A very slight relief was felt in the New York 
nail market last week. A few jobbers received small 
shipments from the mills, but it was so small that no 
appreciable satisfaction was given to any customers. 
Prices on wire nails still range from $4.50 to $8 base pe 
keg, and on cut nails from $6.75 to $7.50 base per keg. 

Naval Stores.——The turpentine market continues in very 
short supply and very active demand The interruption o 
shipments caused by the recent dock strike exhausted 
local stocks and it will be some time before dealers are 
again able to bring their supplies up to normal. Prices 
remain firm. 

Turpentine is quoted locally at $1.70 to $1.78, f.o.b 
New York. 

Rosin is only obtainable in any appreciable quantities 
in the common to good strained grades which are quoted 
on a basis of 280 lb. per barrel $17.50 to $18.00; D grade 
$18 to $18.50, and best W. W., $25 to $25.50. 

Solder.—Solder is quoted: No. 1, 34% cents per Ib. 
1% x %, 3734 cents per Ib.; refined, 28 cents per Ib. 

Rope.—The rope market is dull, little interest being 
shown in spot offerings. Prices are firm. 

Quotations are: Jute rope, No. 1. 17%c to 18c; Jutd 
rope, No. 2, 16%c to 17c; Jute twine wrapping, bes 
grade, 28'%c to 33c; Indian hemp twine, No. 4% to 6-in 
basis, 24%4c to 27c; Manila rope, best grade, 25c to 26%c 
second grade, 24c to 25'4c; hardware grade, 22c to 23%c 
Sisal rope, pure, 34-in. basis, 19c to 22'%c; lathe yard 
first grade, 19c to 22%c; second grade, 17c to 19%c. 

Roofing and Building Paper.—Cold weather is stimu 
lating interest in these lines and an increasing volume o 
business is being done. Prices are unchanged. 

Tar paper, No. 1 ply, $2.30 per roll; No. 2 ply, $1.56 
per roll; No. 3 ply, $1.95 per roll. Rosin sized sheathing 
paper, 30 lb. roll, $1.60; 40 lb. roll, $2.10 per roll; rubbe 
roofing paper, No. 1 ply, $2.40 per roll; No. 2 ply, $3.00 
No. 3 ply, $3.50 per roll. 

SIDE WALK SCRAPERS.—A large demand deve 
oped for scrapers during the week following the fixin 
of present prices which are as follows: Solid shan 
scrapers, 6% in. blade, $4.47 per doz.; solid shank, 7 i 
blade, $5.26 per doz.; extra heavy socket scraper, 7 i 
blade, $7.36 per doz.; extra solid shank, 8 in. blade, $8.4: 
per doz. A discount of 5 per cent is given on bundl 
lots. 

Shovels.—A healthy and consistent demand continue 
for shovels of all kinds. Stocks are fairly good an 
prices firm. 

Coal shovels, black, No. 2, D handle shovels, $13.2 
per doz.; ordinary polished shovels, fourth grade, $14.2) 
per doz.; snow shovels, plain, 2 rivets, long handl¢ 
$6.00; Ames long handle, $10.50; wooden, D handle, ste 
tip, $5.25 per doz.; galvanized, D handle, $13.00 per doz 
5 per cent discount from jobbers’ lists. 


Sleighs.—The same vigorous interest reported last wee 
continues in this line although the Thanksgiving holidal 
caused a slight falling off of business which failed ft 
recuperate before the week closed. Prices are stead 
Flexibel Flyer sleighs, No. 1, $45 per doz.; No. 2, $5 
No. 3, $69; No. 4, $78; No. 5, $105 per dom Junior Race 
$60; Racer, $75; subject to a discount of 33 1/3 per ce 
off from local jobbers’ lists. 

SNOW PUSHERS.—Another seasonable article that 
attracting attention is snow pushers which figured pron 
inently in the business of the first part of last week. Ne 
prices quoted by local jobbers are: Curved steel blad 
pusher, $11 per doz.; heavy steel blade, japanned, brace 
to handle, 24 x 13, $32 per doz.; 30 x 13% in. pushe 
$35 per doz. 
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_ Stove Pipe.—Buying is slow but fairly consistent in this 
line with local stocks rather light. Prices are firm. 
Twenty-eight gage, 6 in., $3.50 per doz. lengths; 


7 in. 
$4.75; 8 in., $6.75; elbows, 4 in., $2.00; 5 in., 
$2.80. 


$2.40; 6 in., 


Weather Strip—There seems to be a good deal of ac- 
tivity in this line. Prices are firm. 

Rubber weather strips (special), 50-10-5 per cent; 
oiled, 45-5 per cent; white enameled, 45-5 per cent; 
cushion, 70 per cent; cushion all felt, 
count from jobbers’ lists. 


ash, 
packed 
30 per cent dis- 






Office of Harpware AcE, 
Chicago, Dec. 1, 1919. 


OBBERS in this territory are now in the midst of 

their holiday business, with orders coming in more 
freely than ever before. Every item of anything like a 
gift nature is in demand, with an especially heavy call 
for toys, phonographs, sleds, skates, electric utensils, 
carving sets, clocks, nickel plate ware and flat silver- 
ware. Many of these items are short particularly in the 
electric utensils and cutlery lines. Toy stocks are also 
in badly broken condition. 

Steel production is increasing but it will take a long 
time for it to get back to normal. Naturally there are 
many factories making hardware items that are short 
on production, and the scarcity of coal is further hamper- 
ing manufacture. In some instances plants have been 
forced to close temporarily because of the fuel situation. 

The market belongs strictly to the seller, as there is 
hardly a staple line where shortages are not apparent. 
Prices are strong, and there is an upward trend generally, 
which will probably be more pronounced around the 
first of the year. 

Local jobbers have placed their orders for milk 
cans and similar lines for the first half of 1920. They 
declare that they see no prospect of lower prices, while 
the supply is very uncertain. Stove pipe is still very 
scarce, although the situation is some better than a 
week ago. Local wholesalers are accepting orders only 
for the actual and immediate needs of their customers. 

The nail situation is not improving, but rather grow- 
ing more serious. None of the jobbers in this section 
have any stocks of nails and dealers generallv are short. 
Shipments are being limited in most sizes to one keg 
per order to a customer. Wire fencing is also very 
scarce on the market. 

Jobbers have fair stocks of wire cloth, but the makers 
are loaded with business and are not accepting any 
new orders at this time. Practically the same condition 
exists with regard to poultry netting. 

Lawn mowers have taken an advance of 10 per cent 
and wood saws are higher on the local market. The 
manufacturers of White Mountain and Arctic ice cream 
freezers are reported to be unable to accept any addi- 
tonal orders for shipment before April 15, 1920. They are 
recervine the risht to accept or refuse anv orders sub- 
mitted from this time on. The factory shipment price 
on sash cord has also advanced. Mounted casseroles and 
casserole frames are now beng sold by Chicago jobbers 
subject to stock on hand. The demand in this line has 
seen so heavy that the manufacturers have been unable 


:o keep up. ; 
Jobbers are now booking future orders on baseball 
zoods, tennis goods, croquet goods, golf accessories and 


aammocks, with good results. They are also taking 
orders for garden hose for next season at prices prac- 
‘ically the same as now quoted. 


Prices on Shell Lake and Cuthbert boats have been 
withdrawn. It is expected that the new lists will show 
idvances. 


It now seems sure that prices on some guns will be 
ligher after the first of the year. There has already 
yeen a substantial advance in prices of Savage and L. C. 
3mith lines. New prices on ammunition for next season 
ire out, but are practically the same as now in force. 
4ocal jobbers are booking orders for 1920. 

Sheet copper has deciined 1'%4c per pound, the present 
yasis on 16-oz. soft sheet copper being 35c per pound. 
Regular pattern varnished wood eveners and singletrees 
iave advanced 10 per cent. Wood handles are scheduled 
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Window Glass—The demand for window glass con- 
tinues in spite of the fact that building is very nearly at 
a standstill. The railroads and automobile manufacturers 
are absorbing as much of the glass supply as they can get. 
Local stores are light and many firms claim to be over- 
sold. Quotations are unchanged. 

Quotations are: A single thick, all sizes, 77 per cent; 
B single thick, all sizes, 77 per cent; A double thick, all 
sizes, 78 per cent, and B double thick, all sizes, 80 per 
cent discounts from jobbers’ lists based on the official 
list of March 1, 1913. 





to go higher, but the advance may not appear until the 
first of the year. Hickory is very scarce, and much of 
the supply is being taken by the makers of automobile 
wheels. 

Axes.—Axes are selling in good volume, the demand 
having been stimulated by the coal shortage, which has 
increased the consumption of wood. Axe prices are 
very firm, with no possibilities of declines for some time 
to come. Jobbing stocks are in fair condition. 

We quote from jobbers’ stocks, f.o.b. Chicago: First 
quality single bitted axes, 3-lb. to 4-lb., $15.50 per doz. 
base; double bitted, $20. 50 per doz. base. 

Alarm Clocks.—The demand for clocks of all kinds is 
extremely heavy. This includes not only the standard 
alarm clocks, but all types of mantel and hall clocks. 
Just now the supply is limited as the output of the clock 
factories has been curtailed by lack of fuel and mate- 
rial. Skilled labor is also hard to obtain. The shortage 
bids fair to continue for some months and lower prices 
are not to be expected. 

We quote from jobbers’ stocks, f.o.b. Chicago: The 
American alarm clock in less than dozen lots, $12 per 


doz.; in dozen lots, $11.55 per doz.; in case lots of 4 
dozen, $11.40 per doz.; Lookout alarm clocks, in less 
than dozen lots, $15 per doz.; in dozen lots, $14.40 per 
doz.; in case lots of 2 dozen, $14.20 per doz.; Tattoo 


alarm clocks, in dozen lots, $29.70 per doz.; in case lots 


of 50 clocks, $29.10 per doz.; Slumber Stopper alarm 
clocks, in dozen lots, $33.34 per doz.; Big Ben and Baby 
Ben alarm clocks, $2.20 each. 


Babbitt Metal—There is a good general demand for 
babbitt metal with the market gaining in strength. No 
immediate price changes are expected. 

We quote from jobbers’ stocks, f.o.b. Chicago: Stand- 
ard babbitt metal, full boxes, 9c per lb.; Revenoc brand, 
full boxes, 18c per Ib. 

Coil Chain.—There is no change in the coil chain situa- 
tion. Prices were recently advanced by several chain 
manufacturers, but the leading interest has not followed. 
Local jobbing prices are same as last quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
ard proof, fire-welded coil chain, %-in., 9c per Ib. 

Weed Chains.—With the approach of Winter, sales of 
Weed chains have shown a decided increase. Local dis- 
tributers express the belief that the volume of sales will 
be greater than that of last season. There are no sur- 
plus stocks. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rid-O- 
Skid chains, 30 x 3¥, in lots of one dozen pairs, $2.53 
per pair. 

Coal Hods.—There is already a scarcity of coal hods, 
which will be more in evidence when cold weather 
arrives. As a usual thing, this item advances when the 
demand reaches its height, and such will probably be 
the case th{; season. Stocks are only fair. 

Eaves Trough and Conductor Pipe—There has been no 
change in the situation with regard to eaves trough and 
conductor pipe. The manufacturers recently advanced 
their prices 2%4 per cent, but local jobbing prices are as 
yet unchanged. As some railroads refuse to accept un- 
crated shipments of conductor pipe, local jobbers are 
not accepting orders for less than crate lots of 250 
linear feet. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29- 
gage, lap joint eaves trough, 5-in., $5.30 per 100 ft.; 29- 
gage conductor pipe, 3-in., $6 per 100 ft. These prices 
are for full crate lots. 

Files—The demand for files is fully up to normal, al- 
There 
are no surplus stocks in evidence and jobbers say that 
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no declines are expected. 

We quote from jobbers’ stocks, f.o.b. Chicago: Nichol- 
son files, 50-7%4 per cent discount; New American, 60 per 
cent discount; Disston, 50-10 per cent discount; Black 
Diamond, 50-5 per cent discount. 

Grease Guns.—Grease guns, in common with practically 
all automobile accessories, are in good demand at this 
time. Prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
grease guns, $1.05 each. eee 

Glass.—Window glass is very scarce at this time, none 
of the local distributers having anything like complete 
stocks. The present manufacturing period closes early 
in December, and most of the producers are already 
sold out. The next operating period wiil probably start 
in January. Production has been greatly hampered by 
labor troubles and shortage of fuel. It now scems cer- 
tain that the shortage of window glass will continue for 
many months, and there are rumors of higher prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off: single strength B, 
first three brackets, 77 per cent off; all sizes double 
strength A, 79 per cent off; putty in 100-lb. kits, $4.25; 
glaziers’ points, No. 1, No. 2 and No. 3, 1 doz. to a pack- 
age, 65c per package. 

Wood Handles.—Hickory handles are very difficult to 
obtain at this time, as the makers of automobile wheels 
are buying all the timber they can get at high prices. 
Handles are practically sure to advance in price around 
the first of the year. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 
hickory axe handles, $3.75 per doz.; No. 2 hickory axe 
handles, $3 per doz.; extra quality hickory axe handles, 
$4.50 per doz.; second growth hickory hatchet and ham- 
mer handles, 14-in., 85c per doz. 

Garden Hose.—Sales of garden hose during the past 
season were very heavy, due to the dry weather in many 
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localities. Local jobbers are now booking orders for 
next season at practically the same prices now being 
quoted. 


We quote from jobbers’ stocks, f.o.b. Chicago: 3-ply, 
Y4-in., guaranteed hose, 10c per: ft.; 3-ply, 34-in., guaran- 
teed hose, extra good quality, 16c° per ft.; 4-ply, “%-in., 
guaranteed hose, 14%c per ft.; 4-ply, %4-in., guaranteed 
hose, 18%c per ft.; 5-ply, 34-in., guaranteed hose, 13%c 
per ft.; 6-ply, 34-in., guaranteed hose, 15c per ft.: moulded 
hose, good grade, 3%-in., 1434c per ft.; moulded hose, 
best grade, 18%c per ft. 

Jack Screws.—There is a good healthy demand for jack 
screws in this district, as there is considerable construc- 
tion work in progress. Prices are firm, but no changes 
have been reported. 

We auote from jobbers’ stocks, f.o.b. Chicago: Jack 
screws, standard makes, 331-3 per cent discount from list. 

Lanterns.—The demand for lanterns is growing daily 
as the evenings grow longer. The demand is not con- 
fined to the farming sections, but is heavy in the manu- 
facturing districts. Prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Compe- 
tition lanterns, No. 0 tubular, $6.50 per doz.; No. 2 
tubular cold blast, $9.35 per doz. 

Lace Leather.—Lace leather is selling in fair volume in 
the manufacturing centers, but sales in the agricultural 
districts are light. Apparently consumers are buying only 
their immediate needs in the hope that the present high 
prices wiil decline. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rawhide 
lace leather, 3-in., $3 per 100 ft.; ¥%4-in., $4.40 per 100 ft.; 
chrome lace leather, 3%-in., $1.65 per 100 ft.; ™%-in., $2.05 
per 100 ft. 

Nuts and Bolts.—The shortage in nuts and bolts is very 
acute. The makers are unable to get raw material in 
sufficient quantity to even approximate normal produc- 
tion. In fact, the output is probably only about .50 per 
cent of capacity, and the mills are sold up for months 
to come. Frices were advanced recently and the new 
quotations are being firmly held. 

We quote from jobbers’ stocks, f.o.b. Chicago: Ma- 
chine bolts up to % x 4 in., 35-5 off; larger sizes, 25-5 
off; carriage bolts up to % x 6 in., 30 off; larger sizes, 
20 off; coach or lag screws, gimlet points, square heads, 
45-5 off; hot pressed nuts, square or hexagon cap, $1.45 
off per 100 lb.; stove bolts, 70 off. ; ; 

Wire Nails—The nail situation is growing worse in- 
stead of better. Common wire nails are nractically off 
the local market. Jobbers have small quantities of some 
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sizes, and are limiting shipments to 1 keg of a kind per 
order, to their customers. Local retail stocks are badly 
broken. It will probably be some time before the situa- 
tion improves. 

We quote from jobbers’ stocks, f.o.b. Chicago: Com- 
mon wire nails, from $3.90 to $4.15 per keg base; cement 
coated nails, from $3.50 to $3.75 per keg base. 

Rope.—There is said to be a heavy export demand for 
rope, while the domestic demand is fully up to normal 
for the season. The rope manufacturers are said to be 
behind with their orders at this time. Prices seem firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: In full 
coils, manila rope, standard brands, No. 1, 25%c per Ib. 
base; No. 2, 24%c per Ib. base; No. 3, 22%4c per Ib. base; 
Sisal rope, full coils, standard brands, No. 1, 19%c per 
lb.; No. 2, 17%c per Ib. 

Roofing and Building Paper.—There is an exceedingly 
good demand locally for roofing and building paper, 
while the available supply is more or less limited. There 
is a scarcity of the rags used in making the felt needed 
for roofing and prices are high. Under present condi- 
tions, there is no possibility of lower roofing prices, and 
there are rumors of an advance in the near future. 

We quote from jobbers’ stocks, f.o.b. Chicago: Cer- 
tainteed roofing, 1-ply, $1.78 per sq.; 2-ply, $2.29 per sq.; 
3-ply, $2.80 per sq.; Major roofing, 1-ply, $1.43 per sq.; 
2-ply, $1.84 per sq.; 3-ply, $2.25 per sq.; Guard roofing, 
l-ply, 98c per sq.; 2-ply, $1.34 per sq.; 3-ply, $1.70 per 
sq.; tarred felt, $3.25 ver 100 Ib.; red and gray rosin 
paper, $65 per ton. 

Ice Skates—The approach of the holiday season is 
stimulating sales of ice skates, and jobbers report the 
demand fully up to normal, despite the fact that quite a 
few skates were carried over last season. Prices recently 
advanced and are firm as quoted. 

We quote from jobbers’ stocks, f.o.b. Chicago: Mens’ 
polished all-clamp rocker skates, No. 1624, 85c per pair. 

Snow Shovels.—While local jobbing stocks of snow 
shovers are in good condition at this time, retail stocks 
in general are low. A heavy snow would create a de- 
mand which would soon take all the shovels in the hands 
of the jobbers. With the present high prices of steel, 
labor and lumber, there is little possibility of any lower 
prices. Jobbers are advising dealers to get their orders 
in before the selling season starts. 

Spatk Plugs.——The demand for spark plugs is very 
heavy, due to the great number of motor cars in opera- 
tion at this time. Automobiles are verv high in price 
and as a result old cars are being used extensively. This 
is creating a heavy call for accessories of all kinds. 
Many makers of spark plugs are said to be behind in 
their orders. 

We quote from jobbers’ stocks, f.o.b. Chicago: Hercules 
Giant, lots of 1 to 50, 65c each; lots of 50 to 100, 62'%c 
each; lots of 100 and upward, 60c each: Hercules Junior, 
lots of 1 to 100, 40c each; lots of 100 to 150, 37%4c each; 
lots of 150 and upward, 35c each; Hel-Fi standard plugs, 
lots of 50 to 100, 42%c each; lots of 100 and up, 40c 
each; Hel-Fi superspark plugs, lots of 50 to 100, 62%c 
each; lots of 100 and up, 60c each; A. C. Titan plugs, 
63c each; A. C. Cico plugs, 48c each; Champion X, 59c 
each; Champion O, 62c each; Champion Heavy-Duty, 73c 
each; Splitdorf plugs, 62'%c each. 

Screws.—The market on wood screws is fairly active, 
although the principal buyers are the manufacturers. 
No new prices have appeared for some months, but 
present quotations are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat 
head bright screws, 77'4-20 off; flat head brass, 60-20 off; 
round head brass, 5714-20; round head blued, 75-20. 

Sand Paper.—Sand paper sales are about normal in this 
district, and are slightly below those of the Summer 
months. Production is said to be below normal. Prices 
seem firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 
sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. ; 

Solder.—There is a good demand for solder, the open 
weather allowing much out of door repair work. The 
market is somewhat stronger than it was a few weeks 
past. Local quotations are same as at last report. 

We quote from jobbers’ stocks. f.0.b. Chicago: War- 
ranted 50-50 solder, case lots, 38c per lb.; No. 1 plumbers’, 
32c per Ib. 

Steel Sheets——The market on steel sheets is very strong, 
with a decided shortage evident. None of the sheet mills 
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are turning out the normal out-put and stocks of jobbers 
and retailers are very light. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 
black sheets, $5.62 per 100 lb.; No. 28 galvanized, $6.97 
per 100 ft. 

Sash Weights——The sash weight situation is apparently 
growing worse. Local jobbers say that it is practically 
impossible to get weights in quantity. They are ship- 
ping small lots from stock, but are turning all large orders 
over for factory shipment, subject to delay. The situa- 
tion is not likely to show improvement for some time 
to come. Price means fess than delivery at the present 
time. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights, in less than ton lots, $63 per ton; ton lots, ship- 
ment direct from the foundry, subject to delay, $60 
per ton. 

Automobile Pumps.—Some makes of automobile pumps 
recently advanced, and there are rumors of others to 
follow. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
pumps, 1%4-in., $1.85 each; 1%-in., $2.15 each. 

Non Freezing Solutions—There is a good demand for 
non freezing solutions by dealers who are getting their 
stocks in readiness for the Winter demands. Denatured 
alcohol and wood alcohol have both advanced heavily 
in the past two weeks, and as most non freezing solutions 
are compounds of alcohol and glycerine, this may mean 
advances. 

We auote from jobbers’ stocks, f.o.b. Chicago: Non 
freezing solution, glycerin and alcohol combination, $1.15 
per gal. 

Stove Pipe.——The stove pipe situation is practically the 
same as for several weeks past. Local jobbers have al- 
most no stock on hand, and have not yet completed 
shipments on orders placed early in the season. They 
are limiting shipments to the actual and immediate needs 
of their customers. The stove pipe shortage will prob- 
ably prevail throughout the season. 

Tacks.—Tacks are selling on a normal basis over the 
retail counter, but the manufacturers of furniture and the 
upholsterers are said to be buying heavily. Prices are 
unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Up- 
holsterers’ tacks, 6-0z., 25-lb. boxes, 15%4c per Ib.; bill 
posters’ tacks, 6-oz., 15c per Ib. 

Wheelbarrows.—Whceelbarrows are expected to advance 
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by the first of the year at least. There is a very heavy 
wheelbarrow demand locally, and the available supply is 
hardly sufficient to fill the orders. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 4 
tubular barrows, all steel, $7 each; common tray or stave 
barrows, $2.50 each; angle leg garden barrows, $4 each. 

Wire Cloth and Poultry Netting—There is no im- 
provement in the wire cloth situation. The manufac- 
turers are not taking any new orders at this time, as they 
now have all the business they can reasonably hope to 
take care of under existing conditions. Jobbers have 
only fair stocks, which will not last very long when the 
consumer demand starts. The shortage bids fair to be 
very serious next season. Fencing and poultry netting 
are also short on the market. 

We quote from jobbers’ stocks, f.o.b. Chicago: Black 
painted wire cloth, 12-mesh, $2.15 per 100 sq. ft.; poultry 
netting, galvanized before weaving, 50 per cent discount; 
galvanized after weaving, 45 per cent discount. 

Game Traps.—Retailers are beginning to report heavy 
sales of game traps, although the season is hardly under 
way as yet. Some trap shortages are already in evidence 
and more are expected. 

We quote to retailers, f.o.b. 
follows: 


Chicago, game traps as 


Per Doz. 
Per Doz. 

With Without 
Chains Chains 

$1.07 

123 

1.98 

2.96 

4.19 

5.16 

1.89 

2.81 


with 


Chains 


Victor— Newhouse— 
Size 


No. 


1.46 
1.69 
2.69 
4.23 
5.63 
6.80 
2.20 
3.28 


BOSTON 


Office of HarpwareE AGE. 
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EGINNING next month, December, the New Eng- 

land retail hardware dealer will find his cost of doing 
business increasing and steps should be taken to offset 
this added expense. On Dec. 10, new express packing 
requirements, so far as packages weighing more than 
twenty-five pounds, go into effect. In other words, the 
jobber will be obliged to put up such packages in a more 
substantial manner and naturally enough this added ex- 
pense will be reflected in prices. To be sure the average 
package sent out to a retail concern weighs less than 
twenty-five pounds, but there nevertheless are hundreds 
sent out annually that weigh more. On Dec. 31, a new 
schedule of class rates, substantially 25 per cent higher 
than the present rates, will go into effect on the Boston 
& Maine Railroad, the day before the road goes back 
to private ownership. These rates were allowed in April, 
1918, but failed to become operative because of com- 
plexities in computation. The new rates were worked 
out by the Interstate Commerce Commission. 

No change in the fundamental condition of the shelf 
hardware business is noted. The manufacturers say they 
are still having trouble in getting raw materials and effi- 
cient labor, and that under these conditions they are 
doing the very best they can in the matter of deliveries. 
The inability of the retailer to get many things needed 
has had no influence on his buying, for local jobbing 
houses continue to report steady increases in gross earn- 
ings. The average retailer, finding it impossible to get 
certain goods, is turning his attention to other lines prob- 
ably never before handled by him, and having consider- 
able success in quickly disposing of same. Further heavy 


bookings of orders for spring goods is reported by the 
shelf hardware jobbers during the past week. 

Heavy hardware houses say their business has_ in- 
creased quite a little of late, possibly due to the fact that 
the mills have been doing a little better in the matter of 
deliveries. Everybody admits, however, the supply situa- 
tion is far from normal. . 

Axes.—The scarcity of axes last fall and winter left a 
large hole to be filled. The demand for such merchan- 
dise this season to date therefore has been unusually 
heavy. The manufacturers not being able to supply re- 
quired amounts of stocks, almost every jobber in town 
has more back orders than it will be possible to fill in 
some months. 

Bits—One of the oldest men connected with the local 
hardware business says that never before within his 
memory has it been as hard to get bits as it is today. 
Most of the leading manufacturers have just advanced 
their prices on auger bits approximately 10 per cent. 

Bolts.—The long expected advance in bolts has taken 
place since last reports, the new prices showing advances 
ranging from 10 to 15 per cent. Local stocks of bolts 
have been badly broken during the past month or so and 
the mills give very little encouragement as to future sup- 
plies. The higher prices, therefore, are justified, especially as 
the demand for bolts is excellent today. The market 
on nuts is moderately active, and prices are reported as 
very strong, but no higher. Some of the best informed 
hardware interests here, however, say a higher range of 
prices may come almost any time. 

Machine bolts, C. T. & D. nuts, 4 x % and smaller, 20 
per cent discount; 4% x % and larger, 10 per cent dis- 
count; with H. P. nuts, 4 x % and smaller, 25 per cent 
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discount; 444 x % and larger, 15 per cent discount; com- 
mon carriage bolts, 6 x % and smaller, 15 and 5 per cent 
discount; 6% x and larger, 10 per cent discount; tap 
bolts, list plus 15 per cent; Eagle carriage bolts, net 
prices; stove bolts, large quantities, 65 per cent discount; 
in smaller quantities, 50 to 60 per cent discount; bolt ends, 
20 per cent discount; tire bolts, 45 per cent discount; 
geal finished nuts, 9/16 and smaller, 65 per cent discount; 
544 and larger, 50 and 10 per cent discount; finished case 
odeued nuts, 50 and 10 per cent discount; H. P. square 
blank in full keg, list; tapped, list; hexagon, blank, list; 
tapped, list; C, P. C. & T. square blank, list; tapped, list; 
hexagon blank, list; tapped, list. 

Cooking Ware (Glass).—Retail hardware dealers who 
have not covered their glass cooking ware requirements 
are beginning to do so with considerable eagerness. The 
next week or so should see a slowing up for the time 
being, at least, in the demand, however, for most of the 
Christmas trade requirements should be filled by that 


time. Rumor has it the leading manufacturers will an- 


nounce an advayce in prices shortly after Jan. 1. 

We quote from jobbers’ stocks: Casseroles, round, 1 
qt., $18 per dozen; 1% qt., $21 per dozen; 2 qt., $24 per 
dozen. Baking dishes, uncovered, 1 qt., $10.20 per dozen; 
1% qt., $12 per dozen; 2 qt., $14.40 per dozen. Pie plates, 
$9 to $12 per dozen. Cake dishes, $9 per dozen. Bread 
pans, $10.80 to $21 per dozen. Small baking dishes, $1.80 
to $3.60 per dozen. Jobbers’ terms are 30 per cent off 
list. 

Galvanized Ware.—Galvanized ware of all kinds goes 
out of jobbers’ hands about as fast as it is received from 
the manufacturers. Prices on everything are reported as 
exceptionally strong, but unchanged after the recent ad- 
vances. 

Glass—Window glass continues in excellent demand 
with prices unchanged. One of the largest local glass 
houses says business during the past week was larger 
than ever before in any previous seven days. Rough and 
ribbed glass prices have been advanced as well as those 
for corrugated and ornamental, and quotations on auto 
plate glass and %-in. plate are considerably higher. 

We quote from jobbers’ stocks: Single A and B, 77 per 
cent discount; double A, 79 per cent discount; double B, 
81 per cent discount; by the light, 75 and 10 per cent 
discount. 

Leaded Glass—Colored art glass, $1.50 per sq. ft. and 
higher; double thick A, $1.25 per sq. ft. With hard metal 
50c per sq. ft. extra. Copper finished, 25c per sq. ft. extra. 
All glass’ figured in square inches 

Vitro-Marble.—Glass 1% in. thick, 50c per sq. ft.; 5/16 
in., 60c; 7/16 in., 70c; ™% in., 90c. 


Skylight Glass.—Rough or rolled, ™% in. thick, 17¢ per 
sq. ft.; 3/16 in. thick, 2le per sq. ft.; 14 in. thick, 26c per 
sq. ft. Wired glass, 32c per sq. ft. 


Grindstones.—The leading makes of grindstones have 
been advanced, according to the. local jobbers. 

Hammers.—All kinds and makes of hammers are ex- 
tremely difficult to get owing to the fact that most of the 
manufacturers are far behind on deliveries. A retail deal- 
er recently told a local jobber that he was willing to pay 
a premium of $10 a dozen if the latter would deliver 
all hammers the retailer had on order. The retailer said 
his customers were willing to pay any price for a good 
hammer. 

Iron and Steel.—Some of the jobbers have received steel 
from the mills since last reports, but stocks in general 
are so badly broken that substitution of iron is on a 
larger scale than at any period during the war. Reports 
of an advance in iron bars in the Pittsburgh district have 
not been reflected on local values. 

We quote from jobbers’ stocks: Best iron, flats, rounds 
and squares, $5.50 base per 100 Ib.; H. & P. ovals, half 
ovals and bevels, $6.50; H. & P. half rounds, $6.50; Wayne 
ovals, half ovals and bevels, best iron, $7; refined iron. 
$3.65 to $3.75; Norway iron, $20. Broken bundles, add 
Yc lb. 

We quote from jobbers’ stocks: Bars, soft and steel 
flats, stock lengths, not wider than 6 in. or thicker than 1 
in. per 100 Ib., $3.55 to $3.65 base; rounds and squares, 1% 
in. and wider, per 100 Ib., $3.55 to $3.65 base. Concrete, 
plain, round and square per 100 Ib., $3.55 to $3.65 base. 

Angles and channels, under 3 in., stock lengths, per 100 
Ib., $3.55 to $3.65 base; over, 3 in., $3.50 to $3.75 base; tees, 
under 3 in. and over, $3.55 to $3.80. 

Cold rolled steel rounds up to 1 15/16 in., $5 per 100 
lb.; squares and hexagon and flats, $5.50. The steel, 1% 
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x % in. and larger. $4.25 to $4.50; thinner and narrower, 
$4.75 rs $5. On al! broken bundles of steel add Vc extra. 
Hoop steel, per 100 Ib., $5 to $5.25 base on full bundles. 
On broken bundles add 2c per lb. Band steel per 100 Ib., 
$4.75 to $4.85 base. 
Lead.—The demand for sheet lead, while not brisk, is 
better than normal, owing, no doubt, to the belief among 
consumers and retail dealers that prices are more likely 
to be higher than lower. As a matter of fact recent de- 
velopments in the pig lead market strongly suggest 
higher prices before long for sheet lead. 
We quote from jobbers’ stock: Sheet lead (spot ship- 
ment), 1234c per Ib. base. 
Picks and Mattocks.—The situation so far as picks and 
mattocks are concerned is much the same as that in 
hammers. The demand is far in excess of the supply, 
especially for the former. 
Nails.—F ignments of wire nails have been 
received by local jobbers during the past week, but little 
evident impression was made on back orders, Eight- 
penny nails, probably never before in the history of the 
local trade, have been in as keen demand as they are 
today. Some people evidently are using coated in place 
of wire nails. At least the demand for the former sug- 
gests so. 
OILERS.—Local quotations on tin oilers have been 
marked up to 10 per cent to corresponding with a sim- 
ilar advance in manufacturers’ lists. The demand for 
oilers is unusually good for this season owing, no doubt, 
to the great activity in New England industrial centers. 
Paris Mfg. Co. Goods.—The new lists of the Paris Mfg. 
Co., received here since last reports, show a slightly larger 
increase in prices than reported last week. The new dis- 
count rate is 40 per cent. 
Pistols —The Savage Arms Corp. has announced an ad- 
vance of 10 per cent in its prices for pistols. 
Pliers—High-grade pliers are hard to obtain. Salesmen 
say they hesitate taking further orders owing to letters 
from factories stating that manufacturers are virtually out 
of the market until the steel and coal situations are 
clearer. Extensive additions to the Kraeuter mill should 
insure a material increase in that company’s production 
when raw materials become more plentiful and labor more 
efficient. It is understood the company recently turned 
down an order for 50,000 pliers per week for a period of 
ten weeks. It is also reported that the company is going 
into the forging of Ford parts on quite an extensive 
scale. 

Kraeuter Gor 
dez.; 6 in., $12.5 
pliers, 4 in., $15 

): 








-ds.—Combination pliers, 5% in., $10.60 per 
5: 8 in., $15.20; 10 in., $18.50. Side cutting 
5.20 per doz.; 5 in., $16.10; 6 in., $17.50; 


6% in., $20.70; 7 in., $20.70; 8 in., $23; 8% in., $31.75. 
Buttons’ pliers, 6% in., $10.35 per doz.; 8 in., $13. 10; 10 in., 
$15.85. Common flat nose pliers, 4 in., $9.65 per doz.: 
44% in., $10.10; 5 in., $10.60; 5% in., $11.15; 6 in., $12.20. 
Common, round nose pliers, 4 in., $9.65 per doz.; 4% in., 
$10.10; 5 in., $10.60; 5% in., $16.15; 6 in., $12.20. Milliners’ 


pliers, 4% in., $14.95 per doz. Electricians’ pliers, 6 in., 
$22.20 per doz. Diagonal pliers, 5 in., $19.65 per doz; 5% 
in., $21.15: 6 in., $23.10. 

Rifles—The Savage and Stevens interests have advanced 
their prices on rifles approximately 10 per cent. So far as 
is known the Winchester people have made no change in 
their list. 

Rules.—The supply of the ordinary two-foot folding 
rule just about offsets the demand so there is no notice- 
able accumulation on jobbing shelves. Spring joint rules, 
on the other hand, are scarce, and caliper rules and gages 
are especially so. The Stanley people are not making 
caliper rules and gages and report has it the Lufkin 
interests will discontinue the practice within the near 
future. 

Screws.—There have been days recently when local 
stock of screws were unusually small, but not enough 
so to seriously curtail shipments to retailers. Manufac- 
turers are making fairly satisfactory deliveries, all things 
considered, and manage to get fresh supplies to thos 
jobbers running out of stock in time to prevent any em 
barrassment. 

We quote from manufacturers’ prints: Wood screws 
iron, flat head, bright, 75 per cent discount; flat head 
blued, 75 and 5 per cent discount; round head, blued, 72% 
per cent discount; flat head, brass, 60 per cent discount 
round heads, brass, 57% per cent discount; flat head, gal 
vanized, 60 per cent discount; flat head nickeled, 62% pe 
cent discount; round head, nickeled, 62% per cent dis 
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count. Price to the consumer is 20 per cent beyond print. 

We quote from jobbers’ stocks: Cap and set screws, 
in full packages, set screws, including headless. 55 per cent 
discount; squares and hexagon head cap screws, 50 per 
cent discount; fillister head cap screws, 33 1/3 per cent 
discount; flat head cap, 15 per cent discount; round and 
button head cap, 10 per cent discount. In broken pack- 
ages, set, including headless, 40 per cent discount; square 
and hexagon head cap, 30 per cent discount; fillister head 
cap, 10 per cent discount; flat head cap, list; round and 
button head cap, 10 per cent discount; coach screws, 35 
per cent discount. 

Snathes.—Since the publication of the 1920 prices on 
snathes a week ago quite a number of bookings have 


been made by local jobbers, who report the spring 
season opening unusually early. 
Snathes. ash grass, $13 per dozen; cherry, .$15; ash 


brush, $14.75 per dozen. A discount of 20c per dozen is 
allowed on lots of 20 dozen or more. 
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Stepladders—The Paris Mfg. Co. has advanced its 
prices on stepladders. The local market for their goods 
today is 50c per foot, net. 

Tuck Goods.—The Tuck Mfg. Co. is out with a new 
list which shows a decided advance over the old one. 
The new discount rate on these goods is 30 per cent. 

Washers.—The demand for all kinds of washers shows 
a considerable improvement during the past week, but 
there is still room for much improvement along these 
lines. At the moment local stocks are more than ample 
for all requirements. 

We quote from jobbers’ stocks: Malleable washers, 12c 
per lb.; cast washers, 56 and smaller, 6c; larger, 5c; cut 
washers, in full kegs (200 lb.) of a size, list; extras to con- 
sumers of less than keg lots of a size, add to list as fol- 
lows: 100 to 199 Ib., of a size, le per Ib.; 50 to 99 Ib. of 
a size, 2c per lb.; 25 to 49 lb. of a size, 3c per lb.; 10 to 
24 Ib. of a size, 4c per lb.; 1 to 9 lb. of a size, 5c per Ib. 


PITTSBURGH 


Office of Harpware AGE. 
Pittsburgh, Dec. 1, 1919. 


OME very important developments in the general steel 
strike, which started on Sept. 22, last, are expected 
within the next few days, and there is a possibility that 
before this issue of Harpware AGE reaches its readers, the 
misguided leaders of the steel strike will have called it off. 
Practically, the strike has been off for a month or more, as 
within two or three weeks from the time it started those 
having it in charge saw clearly that their efforts to unionize 
the steel mills of the country would be absolutely futile. 
However, most of the leaders of the strike are well 
paid for their services, getting more money than they 
, could possibly earn at legitimate labor, and they are 
, holding on in the forlorn hope that something may hap- 
. pen to win a victory. One thing that made the strike im- 
, possible for the men to win, was the fact that no strike 
. benefits were paid. But some time after the strike started 
; commissary departments were established at certain places 
and food stuffs were given to some of the families that 
. were in absolute distress. What the strike has cost the 
, steel mills in loss of output and in earnings will never 
, be accurately computed, but what it has cost the men 
’ who went on strike, many of whom have lost their posi- 
| tions, cannot be measured in dollars and cents. Hun- 
’ dreds of families of the strikers had almost reached the 
_ starvation point, and will continue to suffer until the men, 
who have been refused employment, find other work. In 
, addition, thousands of foreigners, who had saved up a 
little money, have bundled up their few personal possessions 
_and have gone back to the countries from which they came. 


As each week goes by the shortage in supply of prod- 
ucts becomes more accentuated, and we are almost on 
| the verge of a famine in supply of some kinds of food 
stuffs, and in practically all articles made from steel. 
Mills are back months in shipments, and while running 
,at normal, they are not making full output, as organization 
‘among nearly all the steel mills and smaller manufactur- 
‘ing plants was badly disrupted during the strike, and 
/Many concerns will have to build up complete new organi- 
‘zations among the men they can get, to turn out 100 
‘per cent of products. 


: In the hardware trade conditions are fairly satisfactory, 
the chief trouble being to get goods, and this will likely 
‘intensify as time goes on. 


On some lines of goods, both wholesale and retail 
stocks are almost entirely closed out, with little pros 
‘pect of early replacement. Prices are very strong, some 
‘lines of goods showing heavy advances recently, and with 
every indication that the market is going still higher. 
‘Retail hardware dealers say that almost every time they 
‘place an order for certain lines of goods, they find the 
‘price has gone up from 10 to 20 per cent, in spite of the 
fact that prices on all kinds of hardware are from 25 to 
‘50 per cent higher than a year ago. 

The volume of sales is heavy, and in dollars and cents, 
‘tthe volume of business this year by nearly all jobbers 
‘and dealers will show a heavy increase over last year. 
‘Collections are reported good, and jobbers say it is re- 





markable the number of dealers that are discounting 
their bills. 

Automobile Accessories.—Prices on nearly all kinds of 
automobile accessories have advanced from 10 to 20 per 
cent. Bulbs have been put up 20 per cent, and the trade 
is looking for an early advance in tires. 

AXES.—The recent advance of $1.50 per dozen for sin- 
gle and double bitted axes is holding firm. Jobbers re- 
port that manufacturers are very much back in sh’pments, 
and that their stocks are low. The new demand is fairly 
active. 

Bicycles—The new demand just now for bicycles is 
quiet, as it is out of season, but manufacturers of stand- 
ard bicycles lately advanced the price $1.00 on frames, 
and this wil] no doubt be reflected in prices of bicycles 
when the season opens next year. 

Bu lders’ Hardware.—In spite of the fact that in some 
large cities new building is at a low ebb, the general 
demand for builders’ hardware is quite heavy, and all 
manufacturers are more or less back in shipments. Owing 
to higher prices of steel and increased cost of labor, there 
has been a general advance of 10 to 15 per cent on all 
lines of builders’ hardware. 

Bolts, Nuts and Rivets—As yet, the manufacturers of 
bolts, nuts and rivets that belong to the Institute of Nut, 
Bolt and Rivet Manufacturers have not made a general 
advance in prices, but will likely do so in the near future. 
Two local concerns report they have not been able as yet 
to contract for their supply of steel bars for next year, 
and if they do succeed in placing their contracts, they 
expect to have to pay higher prices. Jobbers’ discounts 
to the smaller trade are running about as follows: 

Machine bolts, % x 4 in., smaller and shorter, roll 
thread, 50 and 10; cut thread, 40 and 10; larger and longer, 
40; carriage bolts, 3% x 6 in., smaller and shorter, roll 
thread, 50; cut thread, 45; larger and longer, 30 and 10; 
lag bolts, 50 and 10; stove bolts, 70; nuts, keg lots, 
tapped, $2.50 off list for both square and hexagon. 


Heaters and Furnaces.—With the near approach of 
cold weather, the new demand for heaters and furnaces 
has not yet shown any falling off, and local dealers say 
they are back in their work from four to six weeks. 
Delivery of some of the standard makes of oil and gas 
stoves is slow and will likely be for some time. Demand 
for coal-fired furnaces continues heavy, and stocks of 
some local dealers are entirely sold out. 

Sheets.—It is understood that some large contracts for 
black and galvanized and blue annealed sheets have been 
placed by leading consumers for delivery in first quarter, 
and first half of next year at prices that have been in 
effect since March 21 of this year. Some of the automo- 
bile builders are running very short in their supply of 
sheets, and are still offering premiums of $30 a ton, and 
more, to outside mills if they will agree to make ship- 
ment. A number of the leading sheet mills report their 
entire output is sold up for the next three or four. months. 
Prices charged by the mills to jobbers in carload lots, 
and over, for which the usual advances are made for 
smaller lots from stock, are as follows: 

In carload lots, mill prices f.o.b. Pittsburgh for No. 
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8 gauge and heavier blue annealed Bessemer sheets is 
3.50c per lb; for No. 28 gauge black sheets, 4.35c; for 
No. 28 gauge galvanized, 5.70c, and for black plates for 
tinning, 28 gauge, 4.35c. Some mills are charging higher 
prices than these, while jobbers are getting heavy ad- 
vances for small lots from stock. 

Tin Plate——Some heavy sales of tin plate are reported to 
have already been made for delivery in the first half of 
next year at regular price of $7 per base box, which 
has prevailed all this year. 
terne plate for roofing and other purposes, and prices are 
very firm. Some sales of export tin plate are still being 
made at prices $1.00 per box, or more, higher than are 
charged to the domestic trade. 

Iron and Steel Bars.—Leading mills, rolling iron and 
steel bars, have so far refused to accept contracts from 
customers for first quarter and first half of next year 
delivery, but will likely do so early in December. Sales 
of steel bars have been made at 2.75c and 3c at mill, 
while another advance of $3 a ton has just been made on 
iron bars. We now quote steel bars in large lots at 2.75c 
to 3c at m/ll, and iron bars at 3.25c at mill, Pittsburgh. 
Jubbers charge the usual advances over these prices for 
small lots from stock. 


Iron and Steel Pipe—Mills report they are sold up 
from six to eight months, and are turning down offered 
business every day, on which they are unable to quote. 
So far, only one or two mills have advanced prices on 
iron and steel pipe, but a general advance in the near 
future by all the mills is generally expected. The dis- 


counts on iron and steel pipe in carloads, and larger 
lots, to jobbers are as follows: 
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CLEVELAND 


Office of Harpware AGE, 
Cleveland, Nov. 28, 1919. 

HIE demand for hardware continues very heavy, and 

jobbers and retailers are finding it increasingly diffi- 
cult to secure many lines of merchandise. This is par- 
ticularly true of builders’ hardware in the better grades. 
Nails are still scarce, but the shortage is apparently not 
quite as acute as a few months ago. Building work 
shows very little let-up in Cleveland in spite of the 
approach of winter and the demand for builders’ hard- 
ware and other lines of merchandise required in the 
construction of houses is very heavy. New price advances 
have been made on various items required in the build- 
ing of houses, including plumbers’ brass goods, boilers 
and radiation and rubber roofing. 

Both jobbers and retailers are now turning their 
attention to the holiday trade, and some of the retailers 
are planning to carry more complete Christmas stocks 
than ever before. Jobbers are getting a heavy volume 
of orders for such holiday goods as coaster wagons, 
sleds, skates, velocipedes and tricycles, and state that 
they are unable to secure enough of these goods to supply 
the demands of the trade. : 

Bale Ties—Jobbers are unable to get shipments of 
bale ties from the mills. Orders are now light, the buy- 
ing season being well over, but if the demand were 
heavier, jobbers would be unable to supply the trade. 

Binder Twine.—Binder twine is moving fairly well for 
future delivery, but the demand for early shipment is 
practically over. No prices here have as yet been quoted 
for future delivery, business being booked without price. 

Jobbers quote binder twine for early shipment at 16%c 
per Ib. 


There is a fair demand for. 
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Buit Weld, extra strong, plain ends 
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To the large jobbing trade an additional 5 per cent is 
allowed over and above discounts, which are subject 
to the usual variations in weight of 5 per cent. 

On butt and lap weld sizes of black iron pipe, dis- 
counts for less than carload lots to jobbers have been 
seven (7) points lower (higher price) than carload lots, 
and on butt and lap weld galvanized iron pipe have been 
nine (9) points lower (higher price). 

Wire Products.—Mills making wire and wire nails re- 
port they are simply deluged with orders, and have their 
entire product sold up for some months ahead. Stocks 
of wire and wire nails held by the mills and also by job- 
bers are very low, and there is practically a famine in the 
supply. Mills have been offered as high as $4 base per 
keg at mills for prompt shipment of wire nails, and have 
had to turn the orders down, as they cannot possibly 
fill them. Jobbers’ stocks are badly depleted, especiall 
on the sizes of wire nails most commonly used, and the 
are losing a good deal of trade on this account. Prices 
in effect by the independent mills in carloads and large 
lots, but with very indefinite promises of delivery, are as 
follows: 

Wire nails, $3.50 base per keg; galvanized, 1 in. and 
longer, including large-head barbed roofing nails, taking 
an advance over this year of $1.50, and shorter than 1 in. 
$2.00. Bright basic wire, $3.40 per 100 Ib.; annealed 
fence wire, Nos. 6 to 9, $3.10; galvanized wire, $3.80; gal 
vanized barbed wire and fence staples, $4.20; painted 
barbed wire, $3.50; polished fence staples, $3.40; cement 
coated nails, $2.85 base; these prices being subject to the 
usual advances for the smaller trade, all f.o.b. Pittsburgh 
freight added to point of delivery, terms 60 days net 
less 2 per cent off for cash in 10 days. Discounts o 
woven-wire fencing are 60'% per cent off list for carloaq 
lots, 59'4 per cent for 1000-rod lots, and 58% per cen 
off for small lots, f.o.b. Pittsburgh. 


BOILERS AND RADIATORS.—Manufacturers of boil 
ers and radiation have made an advance in prices amount 
ing to an average of about 8 per cent. The demand i 
very heavy, and deliveries are slow. 

Bolts and Nuts.—The production of bolts and nut 
has been cut considerably because manufacturers ar 
unable to get raw material from mills as required, an 
manufacturers able to make fairly good deliveries hav 
advanced prices 10 to 15 per cent. Jobbers’ prices o 
bolts have been advanced approximately 10 per cent ex 
cept on stove bolts, which are unchanged. Nut price} 
have been advanced $1 per keg. The demand is ver 
heavy, but jobbers still have good stocks. Jobbers’ re 
vised discounts are as follows: 


Machine bolts, % x 4 in., smaller and shorter ro 
thread, 40, 10 and 5; cut thread, 40; larger and longe: 
30; carriage bolts, 3% x 6 in., smaller and shorter ro 
thread, 40; cut thread, 30; larger and longer, 25; la 
bolts, 45: stove bolts, 70; nuts, keg lots, tapped, $1.5 
off list for both square and hexagon. 4 

Builders’ Hardware——The demand for builders’ hare 
ware is still very heavy, and the scarcity continues. ui 
stocks of some of the jobbers and retailers in the bette 
grades of goods are practically exhausted, and in sor 
cases retailers are accepting orders subject to their abilit 
to fill. The shortage is particularly noticeable in gla 
knobs and the better grades of locks. , 

Cut Nails—Some of the jobbing houses are refusi 
to take any orders for cut nails because they are unab 
to get shipments from the mills. 

Game Traps.—-There is apparently an acute shortag 
in game traps in some sections, this being indicated & 
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orders that are reaching local jobbing houses from long 


distant points. At present Cleveland jobbers have a 
fair supply. 
Garden Tools.—There is little activity at present in 


garden tools, as most retailers have made their purchases 
for next spring’s delivery. Manufacturers are making 
fairly good shipments to jobbers, and a shortage is not 
looked for. 

Glass Ware.—Jobbers report a very heavy demand for 
Pyrex ware, orders being in ‘excess of the ability of 
manufacturers to fill promptly. 

Horse Shoes.—Retailers are placing orders quite freelv 
for horse shoes, and jobbers’ stocks are in fair shape, 
although one leading manufacturer is not making ship- 
ments. 

Jobbers quote horse shoes at $6.50 per keg for No. 2 
and larger. 

Ice Cream Freezers.—Jobbers have been advised by 
some manufacturers of ice cream freezers that they are 
oversold and have withdrawn from the market. Jobbers, 
however, have placed good large orders for stock which 
will be filled in time for spring delivery. 

Nails and Wire.—The shortage in nails is not quite 
as acute as it was two weeks ago owing to the fact 
that production has increased, but the supply is still very 
low. The demand continues heavy. While price advances 
are reported in other sections, Cleveland jobbers have 
made no advances. Jobbers’ prices for less than car- 
load lots are as follows: 

Wire nails. $3.75 per keg; No. 9 galvanized wire, $4.20 
per 100 Ib.; No. 9 annealed wire, $3.50 per 100 lb.; cement- 
coated nails, $3.35 per 100 Ib. 

PLUMBERS’ BRASS GOODS.—An average price ad- 
vance of about 10 per cent has been made by some manu- 
facturers of plumbers’ brass goods, and some have now 
withdrawn prices entirely, but will quote on receipt of 
‘inquiry. Deliveries are very slow, both on plumbers’ 
‘grass goods and fittings. 

Poultry Netting and Wire Cloth—Retailers generally 


dave placed orders for their poultry netting and wire 
cloth requirements for next spring and the market at 
resent is dull. Prices are unchanged. 


, Jobbers quote poultry netting at 45 per cent off for 
zalvanized after weaving and 60 per cent off for gal- 
yanized before weaving, and wire cloth at $2.10 to $2.15 
yer 100 ft. for black and $2.65 to $2.75 for white 
netal or galvanized. 

Rope.—There is a fair demand for rope for spring de- 
,ivery, and prices are unchanged. 

Jobbers quote the best grades 
'b. at mill, and 25%4c out of stock. 


sq 


of rope at 2434c per 
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Minneapolis and St. Paul, Nov. 29, 1919. 
; EARLY every day brings a new angle of the coal 
' ; shortage situation. It is reported now that brick 
jiaking has been put on the non-essential list and this 
yogether with the alarming shortage of nails and wire 


PB liable to curtail building to no small extent. It is ex- 
;remely dificult to obtain any of the common sizes of 
,ails used in building construction. Ordinary sizes of 


‘lack annealed wire are just about as scarce as nails. 
From all present indications the local market will soon 
.€ in the same condition as reports indicate prevails in 
hicago and other cities further east. The coal shortage 
30 is beginning to be directly felt here as some minor 
anufacturing establishments have already been warned 
iat their present supply is all they can obtain until the 
.ituation is relieved. 
. With Thanksgiving trade practically out of the way 
ill attention is being turned toward Christmas business. 
Jepartment stores already are in full swing along this 
yne and many other stores are rapidly getting their 
oliday stocks in order. Many inquiries are being re- 
ived for goods of the holiday nature and not a few sales 
pve already been made of goods which are essentially 
shristmas gifts. 
q Hardware stores are featuring skates, skating shoes, 
4eds, skiis, carving sets, percolators, chafing dishes and 
‘ols of all descriptions. Automobile accessories and 
.any items for convenience and comfort for winter driv- 
tg are being displayed and sold. 
#The matter of price does not seem to prevent ready 
(les as very little comment if any is made by the pur- 
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_ Rubber Roofing.—The demand for rubber roofing con- 
tinues good, and jobbers have sufficient stocks to supply 
the trade promptly. Prices have been advanced from 10 
to 15 per cent. 

Jobbers quote roofing material as follows: Standard 
quality rubber roofing, one-ply, $1.85 per square; two- 
ply, $2.25; three-ply, $2.65; slate surface asphalt roofing, 
$3.30 per square; asphalt shingles, $7.35 per square. 

Sash Weights.—The demand for sash weights is very 
heavy, and manufacturers are from six to eight weeks 
behind on deliveries. Another price advance of $5 per 
ton has been made, due doubtless to the advance in pig 
iron prices. Jobbers quote sash weights at $65 per ton 
for shipment from foundries. 

Sheets.—The sheet situation is very tight. Jobbers are 
unable to get shipments from the mills, and the stocks 
of some jobbers are entirely exhausted. Mill operations 
have improved materially, but mills are so loaded with 
back orders that there is considerable uncertainty as 
to when jobbers will be able to secure shipments. Some 
mills are making sales at premium prices, but jobbers’ 
prices have not been advanced. Jobbers would be doing 
a heavy volume of business in sheets were they able 
to make deliveries. 

Jobbers quote sheets at 5.27c for No. 28 black and 
6.62c for No. 28 galvanized. 

Shovels.—There is still a considerable demand for 
shovels for spring delivery. Prices are unchanged. 

Jobbers quote standard shovels, size 2, at $12 per doz. 
for fourth grade, $13.50 for second grade, and $16.50 for 
first grade. 

Steel Bars.——Shipments of steel bars are coming from 
the mills very slowly and jobbers’ stocks are low. Job- 
bers’ prices have not been changed, although manufac- 
turers able to make early shipments are getting premium 
prices. 

Jobbers quote steel bars at 3.27c, base, out of stock. 

Steel Roofing.—There is a very good demand for steel 
roofing, and stocks in jobbers’ hands so far are fairly 
plentiful. However, stocks of some of the manufacturers 
have become low and jobbers expect some difficulty in 
replenishing their stocks. Prices have been advanced 
recently 50c per square. 

Tobbers quote No. 28 galvanized 
$5.50 per square. 

Stoves.—Coal and gas heating and cooking stoves are 
moving fairly well, but deliveries are slow, manufacturers 


corrugated roofing 


at 


being from three to nine weeks behind on shipments. 
Prices have not been changed. recently, but in view of 
advancing prices on pig iron, another advance in stove 
prices is expected. 

CITIES 

chaser when the present comparatively high prices are 
quoted. The change in the class of the buying public 
is also very apparent and doubtless accounts for the 
steadily growing proportion .of each business. Where 


two or three years ago a large proportion of customers 
were office men, salesmen, business or professional men, 
the growing preponderance is toward the mechanic and 
tradesman, thus emphasizing the fact that the latter class 
of wage-earner has benefited more in wage increases. 
This change in purchasing ability is reported not only 
from hardware stores but from all kinds of mercantile 
establishments, and has been particularly noticed by 
jewelry stores and furniture houses. 

Collections are reported to be well up to the average 
and very satisfactory excepting in the districts where 
crop failures were experienced. This is the third year 
that certain sections of Montana have failed to produce 
a crop sufficient to even equal the amount of the seed 
used and other sections have been nearly as bad. The 
greater proportion of this territory has produced very 
satisfactory results and money is plentiful and its owners 
apparently have the inclination to spend it. The crying 
need here as elsewhere over the entire country is in- 
creased production of all kinds of merchandise together 
with increased transportation facilities. 

Prices the past week have held very steady despite the 
shortage of goods and the unusual demand for them. 
It is reported that white lead is due to advance and one 
manufacturer has already sent out notices carrying the 
new price. Undoubtedly other makers of white lead will 
follow closely and the new price will be in effect within 
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the week. There has been another advance on carriage 
and machine bolts as noted in the quotations below. 
Practically no other items have been changed since last 
report. 

Axes.—Factory shipments are very small in comparison 
to the growing demand. Jobbers’ stocks are therefore 
diminishing with small prospects of being replenished 
before the first of the year. Prices have not changed. 

We quote from local jobbers’ stocks, single bit axes, 
base weights, at $14.50 per dozen, double bit base weights 
at $19.00 per dozen, Sager handles axes single bit at 
$22.00 per dozen, Hiawatha boys’ axes at $17.00 per dozen. 

Bolts——Another advance has been on carriage and ma- 
chine bolts with no assurance that the top of the market 
has been reached. Mill shipments have practically ceased. 

We quote from local jobbers’ stocks small carriage bolts at 
45 per cent for cut thread, large carriage bolts at 20-10 
per cent, small machine bolts cut thread at 50 per cent, 
large machine bolts at 331/3 per cent, stove bolts at 
66 2/3 per cent, lag screws at 50 per cent, tire bolts at 
50 and 10 per cent, from standard lists. 

Coal Hods.—The shortage of coal hods predicted earlier 
in the season has developed rapidly here. All the local 
jobbers are practically out of this class of goods and 
prospects of obtaining more this season are very poor. 

We quote from local jobbers’ stocks japanned open 17 
in. at $4.90 per dozen, 18 in. at $5.45 per dozen, japanned 
funnel 17 in. at $6.15 to $6.35 per dozen, 18 in. at $6.75 
to $7.00 per dozen, galvanized open 17 in. at $7.50 to 
$7.70 per dozen, 18 in. at $8.20 to $8.35 per dozen, 17 in. 
funnel at $8.80 to $9.25 per dozen, 18 in. at $9.55 to $10.00 
per dozen. 

Files.—Sale of files still is very good, although lighter 
than earlier in the fall. Factory shipments are at a 
very low point, but prices show no change. 

We quote from local jobbers’ stocks Nicholson files 
at 50-10 per cent, Riverside at 50-10-10 per cent, Arcade 
at 60 per cent from standard lists. 

Galvanized Ware.—Factory shipments are few and far 
between, and only for portions of orders as placed. 
Local stocks are becoming broken, and the local trade is 
very good. Prices have not changed. 

We quote from local jobbers’ stocks common 8 qt. 
galvanized pails at $3.40 per dozen, 10 qt. at $3.73 to 
$3.85 per dozen, 12 qt. at $4.10 to $4.20 per dozen, 14 at. 
at $4.60 per dozen, 16 qt. heavy stock pails at $7.00 to 
$11.25 per dozen, 18 qt. at $8.15 to $11.80 per dozen, 20 
qt. at $17.00 per dozen. No. 0 galvanized tubs at $8.55 
per dozen, No. 1 at $10.66 to $11.00 per dozen, No. 2 at 
— to $12.35 per dozen, No. 3 at $14.00 to $14.40 per 
ozen. 

Glass.—The demand for glass has been fairly heavy this 
fall, and local stccks have been equal to the demand. 
Prices show no change. We quote from local jobbers’ 
stocks single strength A grade glass at 76 per cent, 
ng strength A grade glass 78 per cent from standard 
ists. 

Heaters.—Oil and electric heaters are not selling quite 
as rapidly as earlier in the fall before furnaces were start- 
ed. The demand is still heavy, however, for electric 
heaters. Prices remain unchanged. 

We quote from local jobbers’ stocks japanned polished 
steel at $3.95 to $4.75 each, nickel trimmed at $4.70 to $5.50 
each, large japanned nickel trimmed at $8.00 each, elec- 
tric heaters in lots of less than 10 at 25 per cent discount. 

Lanterns.—Sales are running heavy on lanterns with 
stocks becoming depleted. The favorite seems to be the 
cold blast type of lantern in both the No. 1 and No. 2 
burner size. 

We quote from local jobbers’ stocks tubular long globe 
lanterns at $11.30 per dozen, tubular short globe at $11.30, 
tubular dash at $15.60 per dozen, Dietz D-Lite short 
globe lanterns at $13.00 per dozen, Wizard short globe 
at $12.50 per dozen, Victor at $8.45 per dozen, No. 2 
Blizzard at $12.50, Buckeye at $12.00 per dozen. 

Mats.—Mats are selling fairly well and there is ap- 
parently plenty of stock at the present time to draw 
from. We quote from local jobbers’ stocks: No. 1 
Cocoa fibre mats, $10.25 per dozen; No. 2 Cocoa fibre 
mats, $14.25 per dozen; No. 3 Cocoa fibre mats, $18.00 
per dozen. No. 4 Cocoa fibre mats, $22.50 per dozen. 
Keystone steel mats at 30 per cent discount. 

Mops.—No further change in the price of mops has 
taken place here. Sales are in small quantities but seem 
fairly good. 

Priscilla 12-Ib. 


We quote from local jobbers’ stocks: 
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mops at $5.95 per dozen, common 12-lb. mops at $3.95 
per dozen. 

Nails.—The local price shows no change but price is 
of small consideration as stocks are so nearly exhausted 
that it makes small difference what the price quoted 
may be. The demand is still very heavy and it is im- 
possible to take care of the call for many sizes. 

We quote from local jobbers’ stocks: Standard wire 
nails, $4.25 per keg base, coated wire nails $4.00 per keg 
base. 

Nuts.—Stocks are still fairly well assorted but the local 
demand has dropped off considerably in the past week or 
so. Orders are being placed by shops and factories for 
delivery after the first of the year but present business 
is considerably lighter than it has been. 

We quote from local jobbers’ stocks: Square iron 
machine screw nuts at 35 per cent, hexagon brass ma- 
chine screw nuts at 25 per cent, hexagon semi-finished 
nuts, small sizes, at 70-10 per cent, large sizes at 60-10 
per cent, hot pressed square blank nuts, $1.25 off list, 
hot pressed square tapped nuts at $1.00 off list, hot 
pressed hexagon blank nuts at $1.25 off list, hot pressed 
hexagon tapped nuts at $1.00 off list. 

Registers—Sales are still moving along 


at a fairly 


good volume with stocks quite well assorted. Prices 
show no change. 
We quote from local jobbers’ stocks: Black japanned 


standard list. 
particular shortage of 


registers at 30 per cent from 

Rope.—There seems to be no 
rope in this market and while there has been some 
intimations that prices might advance there has been 
no change so far. Sales are beginning to taper off toward 
the end of the year. 

We quote from local jobbers’ 
Manilla, $.26; first grade Sissel rope, 
Swedish wire rope at 5 per cent discount; Crucible steel 
rope, 2244 per cent; Monitor hoisting, 20 per cent; Tram 
and Tillar rope at 5 per cent; Plow Steel, 35 per cent from 
standard list. 

Sash Cord.—Sash cord is still very low in local stocks 
and mills are making practically no shipments for the 
remainder of the year. 

We quote from local jobbers’ stocks: Common sash 
cord, $.75 to $.80 per Ib. base. Silver Lake cord, $1.10 
per lb. base. Samson’s spot cord, $1.12 per lb. base. 
Solid cotton cord, $1.05 per lb. base. 

Sash Weights—The sash weight situation still continues 
to be just about as bad as ever. Common sizes are very 
short and while the foundries are doing their best to meet 
the demand the shortage of labor in their line and mate- 
rial hampers them considerably. Prices show no change. 

We quote from local jobbers’ stocks: Cast iron sash 
weights, in regular sizes, $3.00 per 100 lb. 

Solder—There is still a fairly heavy call for solder 
although considerably lighter than a few weeks ago. 
Mill shipments are exceedingly slow with prices showing 
no particular change. 

We quote from local jobbers’ stocks: Strictly half and 
half solder, $.36 to $37 per lb.; warranted half and half 
solder, $.40 per lb.; wire solder, $.42 per Ib 

Steel Sheets.—It goes without saying the stocks of steel 
sheets are extremely low with no prospect of being re- 
plenished at an early date. Prices are still as last quoted. 

We quote from local jobbers’ stocks: Galvanized steel 
sheets, $7.19 per 100 Ib. base; black steel sheets, $5.89 per 
100 Ib. base. 

Staples——The call for staples is diminishing with the 
closing in of fall work. Stocks are becoming considerably 
lowered with the present call and the inability to procure 
more from the factories. 

We quote from local jobbers’ stocks: Polished fence 
staples, $4.40 per keg; galvanized fence staples, $5.10 
per keg; galvanized poultry netting staples, $6.00 per keg. 

Screws.—The situation of the screw stocks in these 
cities is practically no better than on many other items. 
Stocks are becoming lowered or are being lowered for 
the end of the year inventory and it is sometimes difficult 
to locate sizes needed. 

We quote from local jobbers’ stocks: Flat head bright 
wood screws, 75 to 80 per cent; round head blued, 72% 
to 75 per cent; flat head brass, 60 per cent; round head, 
brass, 55 per cent; regular cap screws, 50 per cent; set 
screws, 50 and 10 per cent; iron machine screws, 70 per 
cent; brass machine screws, 60 per cent. 

Steel Traps—Sale of steel traps has increased consid- 
erably in the last few weeks. Both professional trappers 
and the amateurs are beginning to get busy along this 


stocks: First grade 
$.20 per lb. base; 
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line and retail demand is good considering the fast that 
we have had very little cold weather as yet. 

We quote from local jobbers’ stocks: I. C. 20 x 28 Tay- 
traps, $1.40 per dozen; Victor No. 1 traps, $1.65 per dozen; 
Victor No. 1% traps, $2.48 per dozen; Victor No. 2 traps, 
$3.46 per dozen; Newhouse No. 0 traps, $3.09 per dozen; 
Newhouse No. 1 traps, $3.63 per dozen; Newhouse No. 
1¥% traps, $5.44 per dozen; Newhouse No. 2 traps, $8.04 
per dozen. 

Tin Plate-——The demand is showing a slackening up as 
is usual at this time of the year. Stocks are very light 
with no prospect of being improved in the near future. 

We quote from local jobbers’ stock: I. C. 20 x 28 Tay- 
lor’s old style, $30.00 per box; I. C. 20 x 28, 8-lb. coating, 
$17.25 per box; charcoal bright, 20 x 28, Ideal I. C., $21.00 
per box. 

Weather Strip—Sales of weather strip are very satis- 
factory and while present stocks are in good condition, 
the present rate of call is going to demand a replenishing 
at a very early date. 

We quote from local jobbers’ stocks: Rubber inserted 
weatherstrip at 75 and 10 per cent; felt inserted weather- 
strip at 70 and 5 per cent; Bosley clincher, 65 per cent; 
all felt, 30 per cent; all rubber, 70 and 5 per cent; all 
from standard list. 


Wire.—Wire is as short as nails, practically, in the local 
market. The demand is very heavy for certain sizes for 
building purposes. Barbed wire is moving more slowly. 
Practically no stocks are being received from any of the 
mills although some of the independent mills are making 
occasional shipments of both nails and wire. 

We quote from local jobbers’ stocks: Black annealed 
wire at $4.00 per 100 1b., base; galvanized wire at $4.70 
per 100 lb., base; painted hog wire, 80-rod spools, $3.82 
per spool; painted cattle wire, $3.57 per spool; galvanized 
hog wire, 80-rod spools, $4.42 per spool; galvanized cattle 
- wire, $4.12 per spool. 

Wheelbarrows.—Wheelbarrows are moving still fairly 
well, the contractors taking a fair quantity of them. 
: Sales here also show a diminishing as cold weather 
; gets im. 

We quote from local jobbers’ stocks: 
: wheelbarrows, $32.50 per dozen; 
dozen; Ideal, $36.50 per dozen. 


Competition wood 
Columbia, $35.00 per 


Chicago Cutlery Market 


' ; Chicago, Nov. 29, 1919. 
| Office of Harpware AGE, 
HICAGO jobbers say that there has never been such 
a heavy general demand for cutlery. There is not 
only a heavy call for all types of pocket knives, but also 
for kitchen cutlery, butcher knives, shears and scissors, 
razors and blades, manicure scissors, silver plated flat 
ware and carving sets. During the past few weeks carv- 
‘ing knives seem to have come into their own, according 
‘to local jobbers, who report heavy orders for carving 
sets of all kinds. The only fly in the ointment is the in- 
ability of manufacturers and jobbers to fill orders. Pocket 
‘cutlery is apparently as hard to get as ever, although 
many cutlery factories are again producing in nearly 
» normal quantities. Kitchen cutlery is also scarce and 
there is a decided shortage of shears and scissors. The 
; Valley Forge Cutlery Company, under notice of Novem- 
. ber 14, has withdrawn all prices. New figures are in proc- 
- ess of preparation and will be out by January first. All 
orders are now accepted by this firm at open prices. 
- It is estimated that the cutlery stocks of the jobbers 
-and retailers in this section are only about 50 per cent 
!of normal, and the manufacturers generally are from three 
- to six months behind with their orders. 
During the past few weeks there has been a heavy de- 
. mand for butcher knivés, steels, sticking knives, skinning 
‘knives and poultry killing knives. There has also been a 
heavy call for pruning shears and knives and similar 
“lines. The shortage of pruning knives is very apparent. 
‘ Razors of both the open blade type and the safety 
pattern are selling freely and toilet clippers are in excep- 
tionally heavy demand for this season of the year. Much 
' of this demand is accredited to the high prices being 
‘charged by the barber trade. 
Silver plated ware is very popular this season, and de- 
; Spite the high prices caused by the rising silver market, 
‘the demand is very heavy. Shortages are numerous it 
‘all silver and plated lines. Silver plated table ware has 
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advanced approximately 10 per cent and new prices wil) 
be quoted in next week’s market. 

The cutlery market is strictly a sellers’ market at this 
time, and price is not so much an object as the ability 
to ship the goods. 

Jack Knives—American two-blade standard gauge 
pocket knives, length 33% in., stag or wood handles, $6.75 
per doz., f.o.b. Chicago. Above are steel lined and black 
inside, with steel bolsters and no cap 


Length, 35% in.. stag or wood on $17.75 per doz.. 
f.o.b. Chicago. Above are brass lined with nickel silver 
bolsters, caps and shields, and clean inside. 


Length, 35 in.. stag or wood handles, $17.75 per doz.. 
f.o.b. Chicago. Above have two cutting blades and one 
patented punch blade. They are brass lined with nickel 
silver bolsters, caps and shields. 

Length, 35% in., stag handles, “Boy Scout” pattern, $19.80 
per doz., f.o.b. Chicago. Above have one cutting blade, 
one patented punch blade, one can opener blade and one 
combination screwdriver and bottle cap opener blade. 
All prices are net. 

Butcher Knives.—Standard Beech handle. American 
made butcher knives, “fully guaranteed.” Three brass 
saw screw rivets in handles, 6 in., $4.00 per doz.; 7 in.. 
$4.65 per doz.; 8 in., $5.65 per doz. All prices net, f.o b. 
Chicago. Standard pattern kitchen knives, $1 to $2.50 
per doz., net, f.o.b. Chicago. 

Razors.—Old style open blade type, with rubber handle, 
full hollow ground, % in., % in., 3% in., $21.00 per doz. net, 
f.o.b. Chicago. Three-quarter hollow ground, ™% in, % 
in., 34 in., $18.00 per doz. net, f.o.b. Chicago. Half hol- 
low ground, % in, % in. % in., $14.00 per doz. net, 
f.o.b. Chicago. 

Safety Razors—Gillette Standard and vest pocket edi- 
tion, list $60.00 per dozen. 

Auto-strop standard and army edition, list $60.00 per 


doz. Above takes a discount of 25 per cent, f.o.b. 
Chicago. 

Extra blades for above, 6’s, 50c and 12’s $1.00, less 25 
per cent discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 
per dozen net, f.o.b. Chicago: 3 dozen lots, $8.00 per 


doz. net, f.o.b. Chicago; 12 dozen lots, $7.50 per dozen 
net, f.o.b. Chicago. Gem extra blades, lots of 1 dozen 
packages, $4.20 per dozen packages; 12 dozen packages, 
$3.84 per dozen packages; 36 dozen packages, $3.60 per 
dozen packages. 


Ever Ready safety razors, 1 dozen lots, $8.40 per dozen 


net, f.o.b. Chicago; 3 dozen lots, $8.00 per dozen net, 
f.o.b. Chicago. Ever Ready extra blades, standard pack- 
age, of 6 blades, lots of 1 dozen packages, $3.36 per 


dozen packages; per card of 2 dozen packages, $6.72 per 
dozen; lots of 5 cards in one shipment, $6.24 per card. 

Toilet Clippers—Khedive, $1.70 per pair net, f.o.b 
Chicago; Success, No. 1, $2 per pair, and No. 0, $2.10 
per pair net, fo.b. Chicago; Brown & Sharpe, No. 000, 
list per pair, $4, less 25 per cent discount; Brown & 
Sharpe, No. 90, list per pair, $4, less 25 per cent discount; 
Brown & Sharpe, No. 0, list per pair, $4, less 25 per cent 
discount; Brown & Sharpe, No. 1, list per pair, $4, less 
25 per cent discount. 

Table Cutlery— ‘Gross Goods,” standard makes and 
patterns, cocoa, ebony and white bone handles, $12 to 
$36 per gross net, f.o.b. Chicago. 

Nickel Silverware—Teaspoons, $15 per gross net, f.o.b. 
Chicago; tablespoons, $30 per gross net, f.o.b. Chicago; 
medium knives and forks, 6 knives and 6 forks to a set. 
$4 per set net, f.o.b. Chicago. 

Shears.—Nickel plated straight trimmers, regular pat- 
terns, 6 in., $11.50 per doz.; 7 in., $12.95 per doz.; 8 in.. 
$14.40 per doz.; japanned straight trimmers, regular pat- 
tern, 6 in., $10.25 per doz.; 7 in., $11.50 per doz.; 8 in.. 
$12.80 per .doz.; barber shears, nickel plated, regular 
pattern, 7 in., $12.95 per doz.; 8 in,, $14.40 per doz. All 
prices net f.o.b. Chicago. 


Boston Cutlery Market 


Office of Harpware AGE, 

Boston, Nov. 29, 1919. 
INCE last reports there has been a freely circulated 
rumor going the rounds here that the Winchester 
interests had taken over the Heinisch & Wiss plants. 
The story, while interesting, is officially denied by local 
representatives of Heinisch and Wiss. The Heinisch & 
Wiss people have discharged all foreign labor and are 
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operating at 80 per cent of capacity. By January 1, or 
thereabout, the companies expect to be operating at 100 
per cent capacity and on a larger scale than heretofore 
owing to recent improvements at and enlargement of fac- 
tory. The companies, however, are far behind on deliv- 
eries, some orders taken last July not having been filled. 

English buyers are reported as in the cutlery market 
taking almost everything they can lay their hands on. 
If this report is true it means that the manufacturers 
will not be able to catch up on domestic orders for a long 
time. Further advances have been made by German cut- 
lery interests to American buyers, but so far as can be 
learned no Boston jobbers have placed orders. Those 
retail dealers who some time ago decided to stick to one 
manufacturer and not jump about the market in the hope 
of getting supplies of scissors and shears quickly. are be- 
ginning to realize the wisdom of their course. They are 
getting supplies much more freely than those who acted 
otherwise. Knives of all kinds continue hard to get. In 
fact it is hard to name anything in the cutlery line that the 
demand does not far exceed the supply. 

Prices all along the line are strong, but unchanged as 
follows: 

Snips.—Tinners’, No. 12, $1.10 each; No. 10, 1.75; No. 9, 
$1.94; No. 8, $2.19; No. 7, $2.75. Dental snips, No. 0, 
$10.90 per doz.; No. 1, $11.90. 

Scissors.—Heinisch & Wiss goods, 
ery (two sharp points), 3 in., $10 list per doz.; 
$10.40; 4 in., $10.80. Standard ladies’ 
sharp point), 4 in., $10.00 list per doz.; 5 in., $11.40; 6 in., 
$12.80. Pocket (two round points), 4 in., $10 list per doz.; 
4% in., $10.40; 5 in., $10.80. Buttonhole, 434 in., $12.80 per 
doz. Manicure, 334 in. $14.20 per doz. Nail, 3% in., 
$14.20 list per doz 

Shears.—High grade japanned, 6 in., $9.60 per doz.; 
in., $10.20; 7 in., $10.80; 714 in., $11.40; 8 in., $12; 8% in., 
$12.60; 9 in., $15; 10 in., $18.50; 11 in., $21; 12 in., $22.70; 
13 in., $25.20. Nickel plated, 6 in., $11.20 per doz.; 6% in., 
$12.10; 7 in., $12.90; 7% in., $13.50; 8 in., $14.20; 8% in., 
$15; 9 in., $17.80. 

Knives.—Butcher, beech handles, standard makes, 6 in., 
$3.85 per doz.; 7 in., $4.40; 8 in., $5.70; 10 in., $8.50; 12 in., 
$12. Ebony handles, standard makes, 6 in., $6.60 per doz.; 

in., $7.75; 8 in., $9; 16 in., $12; 12 in., $15. 

Pocket Knives.—Standard two-blade, cap, bolster and 
shield, brass lined, desirable sizes, $10 per doz.; less de- 
sirable kinds, bolster and shield, $9; steel lines, 3% in., 
two blades, $5.75; less desirable kinds as low as $4.20. 

Clippers.—Flexible horse clippers, No. 1, $12.75; No. 2, 
$16, list. 

Hair Cutters.—$1.87 each. 

Safety Razors.—Gillette, regular sets, $5; traveling sets, 
$16 to $27, less 25 per cent discount; Auto-Strop, regular 
sets, $5, less 25 per cent discount; Gem, $1 sets, $8.40 in 
dozen and $9 in less than dozen lots; Ever Ready sets, 
$8.40 in dozen lots and $9 in less than dozen lots. 


Boston Paint Market 


Office of HarpwareE AGE. 
Boston, Nov. 29, 1919. 
HE demand for mixed paints holds up remarkably 
well, notwithstanding: the fact that there has been 
some letup in the New England construction of homes, 
etc. Many retail hardware dealers are trying to lay in a 
supply of paints in anticipation of a larce demand next 
spring, acting on the theory, no doubt, that a “bird in 
the hand is worth two in the bush.” Past experience has 
taught them that the supply of paints in Boston is irregu- 
lar and not always available when most needed. Then, 
too, there is a feeling that prices between now and Jan. 
1 are more likely to be higher than lower, all reports to 
the contrary. The recent advance in linseed oil and lead 
certainly suggest higher mixed paint prices. 

Brushes.—Nothing new has developed in the brush mar- 
ket since the recent advance in prices. The demand is 
better than it was a month or two ago, but it could be 
improved upon. 

Dry Colors.—Some falling off in the movement of dry 
colors in and out of stock is noted here since last re- 
ports. The undertone of the market, however, appears 
to be very strong and there is some talk of higher prices 
before next spring. 

Barrel Lots.—Plaster of paris, $4 to $4.25 per bbl.; 
whiting (commercial bolted), 2c per lb.; whiting gilders, 
2%c per lb.; dry zinc (American), 20c per 1b.; lamp black, 
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bulk, 15c per lb.; lamp black, in 1-lb. packages, 19c; raw 
and burnt umber, 9c to 12c 1b.; raw and burnt sienna, 15c 
to 17c. Prince’s metallic brown, 3%c; yellow ochre, 3%c; 
Venetian red, 2%c Ib. 

Pound Lots.—Paris green, in 1-lb. packages, 50c 1b.; in 
%4-lb. packages, 5le Ib.; in ™%-lb. packages, 52c Ib.; ultra 
marine blue, 24c Ib. 

Glue.—The slight improvement noted in the demand 
for glue last week appears to have evaporated. The mar- 
ket, however, is on a strong foundation, and people who 
ought to know say they do not look for lower prices 
for some time. An advance in prices almost any day, 
on the other hand, would not surprise them. 

Glue ground, 14c per lb.; plate, 35c per Ib.; clear bon- 
net, 37c¢ Ib. 

LEAD.—Contrary to general expectations here there 
has been an advance in lead prices amounting to %c per 
Ib. all along the Ine. Manufacturers, in many cases, have 
been holding the market steady hoping that the raw lead 
market would decline. On the contrary the market has 
been steadily advancing owing to the scarcity of offerings. 
The lead manufacturers, therefore, found themselves in an 
uncomfortable position and were obliged to raise their 
prices against their own wishes. 

White, in oil and dry, 12%-lb. kegs, 14c lb.; 25 and 
50-Ib. kegs, 1334c; 100-lb. kegs and larger, 13%c; for 500-lb. 
lots and over deduct 5 to 10 per cent. Dry red lead and 
litharge, 12%4-lb. kegs, 14c Ib.; 25 and 50-lb. kegs, 1334¢; 
100-Ib. kegs and larger, 13%4c; red lead, in oil. 12%-Ib. 
kegs, 14%c; 25 and 50-lb. kegs, 14%c; 100-lb. kegs and 
larger, 14c lb. Orange mineral, 12%-lb. kegs, 14%c Ib.; 25 
and 50-Ilb. kegs, 14c; 100-lb. kegs and larger, 1334c Ib. 

Oils, Etc.—As indicated last week, local prices on lin- 
seed oil have been advanced, this time 5c per gallon. 
With foreign and domestic flax seed scarce the oil mar- 
ket is reported as in the strongest pos:tion ever, although 
the demand of late has been dull. The advance just made 
was partly in hope that the higher prices would stimulate 
business. Denatured alcohol has been marked up 2c per 
gallon. Turpentine prices are unchanged, although re- 
ported as barely steady. 


Chicago Paint Market 


Office of Harpware AGE. 

Chicago, Nov. 29, 1919. 
EPORTS from all parts of the country are to the 
effect that the paint business during 1919 has been 
exceptionally heavy, with every prospect that it will con- 
tinue so during 1920. It is pointed out that very little 
building was done in the farming and industrial states 
during the war, and that there is an actual shortage of 
dwellings, apartment houses and other buildings. If only 
a moderate amount of the building loss is recovered next 
season, the demand for paints and varnishes will tax the 
facilities of all the paint and varnish manufacturing plants. 


Lower prices in paint lines are hardly to -be anticipated. 
The manufacture is coping with continually rising costs, 
and there are many shortages in raw materials. It is 
almost impossible to get certain grades of varnish gums, 
and there is an advancing market on many items used in 
the manufacture of varnish. While linseed oil is lower 
than it has been during some periods of this year, it is 
advancing again, while turpentine, wood oil and petroleum 
products are exceedingly high. There is also a shortage 
of containers, which bids fair to continue for many 
months to come, 

From the above information, it can be readily seen that 
delays in filling paint orders through the spring will be 
common. It would seem that the dealer who places his 
paint and varnish orders early will be using good judg- 
ment and adding to his 1920 profits. 

There have been sharp advances in linseed oil during 
the past week. One large crusher has withdrawn all quo- 
tations for January-February oil, and the makers have 
generally advanced prices for “January, February and 
March shipments, 10c per gallon. The Duluth Board of 
Trade named a maximum trading price for flaxseed last 
week, which was at times 25c under the Winnipeg mar- 
ket. This practically stopped.trading at Duluth. Recent 
advances have affected Argentine seed values noticeably. 

Further advances are reported in shellac, due to unfavor- 
able crop conditions. For some months past there has 
not been enough shellac on the market to fill the demand, 
and conditions are now worse. 





Products Being Placed on 


New Shotgun Novelty 


The Winchester Repeating Arms 
Company, New Haven, Conn., has 
recently placed something that is a 
real novelty and at the same time 
standard sporting article on the mar- 
ket that will create a good deal of 


interest among sporting goods and 
hardware dealers. This is the Win- 
chester Junior ‘Trapshooting outfit. 
Packed in a handy, easily carrried 


and attractive case is a complete kit 
that will enable the buyer to enjoy 
the delight of trapshooting with his 
family and friends on country picnics, 
at the shore or in open spaces offer- 
ing 140 yards or more in the clear. 

This outfit seems like an attractive 
feature for dealers not only because 
of the fascinating fun it offers to 
everybody from the youngsters up, 
but because of the quality of the 
contents. The hand case, 30 inches 
long by 8% inches wide and 6 inches 
deep, contains a new Winchester qual- 
ity shotgun of .410 gauge, 100 midget 
size clay targets, 150 shot shells and 
the “midget” hand trap to throw the 
targets. So simple is the arrange- 
ment that the shooter can throw his 
own target if he so desires or have 
it thrown for him. The kit also in- 
cludes cleaning rod, Winchester Rust 
Remover, Winchester Gun Oil and 
Winchester Gun Grease, making a 
thoroughly complete equipment. 

This new Winchester Shotgun is 
simple in design, light and of the 
“breakdown” type. It has practically 
no recoil. In manufacture, it is a gun 
up to the full standard of quality. It 
is made of Standard Winchester Shot- 
gun steel. 

Moreover, it 
gun. It is 


a real 
feel 


is every inch 
asserted that its 


and action will appeal to the veteran 
shooter as well as to the women 





New Sport Gun and Kit 


and the younger folks less used to 
a gun. It is a good practice shot- 
gun for the hunter and _ trapshooter 
who wishes to keep in practice be- 
tween seasons or when away from 
the traps. It is also a practical gun 
for hunting rabbits, partridges, quail 
and other small game. It has a range 
up to thirty yards and is hard hitting. 


The midget targets are duplicates 
of the regular trapshooting clay 
“birds”, reduced in size. The _ .410 
loaded Shot Shells, it is claimed, are 
made with great care and precision, 


and are of both even and uniform 
pattern. 
The midget hand trap is strongly 


made and easy to use. After insert- 
ing the little clay target, a swing of 
the arm and a snap with the hand 
sends the target sailing along like 
a live bird to tempt the shooter. 

By carrying the game of trap- 
shooting to every member of the 
family and making it available at 
home, or on outings, a new field for 
the use of the shotgun is opened up. 
It is claimed this outfit will foster 
the art of shooting among the youn- 
ger folks, and thus develop many new 
shooters who might not otherwise 
become acquainted with the sport of 
shooting at all. 

It is advised that supplies of the 
shot shells and the clay targets are 
put out separately in any quantity 
so that a dealer can always assure 
his customer of being able to re- 
plenish shells and targets at any 


time. 
“Lady Elgin” Stove 


The Elgin Stove and Oven Com- 
pany, Elgin, Ill., has recently placed 
on the market a new oil cook stove 
known as the “Lady Elgin”. It is 
built in two, three and four-burner 
sizes with or without roll top canopy 
and shelf. The burners are of heavy 
brass construction with positive wick 
stop automatic control. <A _ tubular 
cotton wick is used, mounted in a 
heavy metal carrier. The wicks are 
below the top of the brass wick tubes 
thus insuring against seepage and 
consequently preventing disagreeable 
odors. The burners are equipped with 
blue, porcelain enameled chimneys 
controlled by lifting levers. The 
burner cones are of patent construc- 
tion, claimed to produce as hot a 
blue flame as is possible from kero- 
sene fuel. One gallon of oil will 
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the Market by Ilardware Manufacturers 


supply one burner at high flame for 
twenty-two hours. 

The stove is substantially built, top 
and bottom being formed from heavy 





“Lady Elgin” Stove 


gaged sheet metal coated with dura- 
ble black enamel and supported on 
cast iron legs. The so-called un- 
breakable grates, a new feature, are 
made from tough steel riveted and 
welded, not cast.. They are designed 
to support the smallest cup or the 
largest kettle. 

The roll top canopy is of heavy 
gage, stamped steel, artistically de- 
signed and coated with black enamel. 
It also has a_ perforated shelf for 
warming purposes. This shelf is de- 
signed to fold against the splash back 
to accommodate the largest size oven. 
The roll top extends over the burn- 
ers and if connected with the chim- 
ney will carry off all cooking vapors. 


New Display Stand 


The Black & Decker Manufactur- 
ing Company, Townson Heights, 
Baltimore, Md., has evolved the dis- 
play stand herewith illustrated which 
enables a prominent display to be 
arranged on the floor of a store for 
the portable electric drills and valve 
grinders manufactured by this con- 
cern. It is the kind of display that 
is both attractive to the customer and 
convenient for the salesman. It gives 
a customer an opportunity to examine 


“New Goods” Department continues on page 116 
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“Commercial”? Annular Ball 


Bearing 


Illustrated herewith is the “Com- 
mercial” Annular Ball Bearing manu- 
factured by the Schatz Manufacturing 
Company, of Poughkeepsie, N. Y. 
There are two types. Type A—which 
is not ground and which is designed 
for use on juvenile vehicles, washing 
machines, overhead carriers, and Type 
B, which is designed for light motor 
cars and numerous varieties of ma- 
chinery. 


Type A bearings, which are not 
ground, 


tolerances: 


are made to the following 


Outside 


diameter, plus 





“Commercial” Annular Ball Bearing 


.002 inch to minus .002 inch; bore, plus 
.002 inch to minus .002 inch; width, plus 
.010 inch to minus .010 inch. Bearings 
of this type are used wherever there is 
a shaft operating with a light load 
and at moderate speed. These bear- 
ings will take a thrust load in either 
direction up to 50 per cent of their 
rated radial load capacity. Bearings 
of this type may be used for speeds 
up to 1500 R. P. M. 


An important feature about these 
bearings is that they are closed against 
the entry of dust or dirt by extending 
the outer case toward the center of 
the bearing until its edge is .01 of 
an inch from the outside of the inner 
ting. If an excess of heavy lubricant 
is used when the bearings are in- 
stalled, so that the lubricant will be 
forced between the case and the in- 
ner ring, the small opening will be 
completely sealed. 


Type B bearings have tolerances of, 
diameter, outside, plus 0 to minus .001; 
bore, plus .001 inch to minus 0; 


“Motor Accessories” 























































width, plus .01 inch to minus .01 
inch. These bearings will also take 
thrust load in either direction up to 
50 per cent. 


Penn Vacuum Fire Spark Plug 


The same principle which is applied 
in increasing the intensity of waves 
in wireless telegraphy is used in the 
construction of the Penn Vacuum- 
Fire spark plug, a new product of the 
Penn Manufacturing Company, 319 
West Ninth street, Kansas City, Mo. 
By producing a jump-gap spark in 








Penn Spark Plug 


a vacuum chamber built into the 
head of the Vacuum-Fire plug, the 
intensity of the flame delivered at the 
firing points is heightened from ten 
to twelve times. This intensified 
flame will fire in or through oil or 
grease. It also will burn carbon de- 
posits from the points of the plug, 
virtually eliminating missing and skip- 
ping and producing nearly perfect 
combustion of each charge of gaso- 
line. 

An added feature of the Vacuum- 
Fire plug is its wide point, which de- 
livers a ribbon-like flame that in- 
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Department continues on page 118 


creases the efficiency of the fire many 
fold. A distinctive design has been 
achieved for the Vacuum-Fire plug, 
setting it out attractively from the 
usual type of spark plug. 


Safety Tire Cage. 


The Mead Engineering Company, 
1133 Broadway, New York City, has 
lately placed on the market what is 
known as the Hilton Safety Tire 
Gage which is distinctive, in that it 
embodies an accurate gage, a con- 
nector and an _ indestructible union 
combined in a single compact unit 
as shown in the illustration. It is 
claimed by the manufacturers that no 
adapter is needed and that one gage 
is enough for all tires. 

Proper inflation means a saving of 
50 to 75 per cent in tire expense, be- 
sides reducing blow-outs, rim cuts 
and pinched tubes. It is claimed that 
the Hilton gage makes it a simple 
matter to keep the correct amount 
of air in the tires, as once attached 
to the pump it cannot be lost or mis- 
placed. Moreover, it is said, the union 
is easily readjusted when the hose 
line breaks. 

Each Hilton gage is guaranteed 
accurately set to a certified gage at 
the factory. In use, the adjustment 
is set for the proper pressure, the 
range available being from 50 to 120 
pounds. When this pressure is reached 
the gage buzzes loudly, and no more 
air can enter the tire, thus preventing 
over inflation. 

In addition to the type shown ir 
the illustration, one is made with 2 
threaded stem so that it may be em 
ployed at a free air station. 


Safety Tire Gage 
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Publicity for the Retailer 





A New Ad on an Old Tool—Attractive Store Paper. Make-up—Making 
Illustrations Work—Recognition of Workers 
By Burr J. Paris 


Interesting ad on an Interesting Tool 
No. 1 (3 cols. x 6 in.) 


H1S ad was sent us by The Blakey-Clark Hdwe. 

Co., Ennis, Tex. C. B. Knighten of the firm 
who prepared the copy noticed an ad on Yankee tools 
in a national periodical and thought the consumer 
appeal so good that he immediately made up this ad 
from the national copy. 

Here is another instance which demonstrates that 
it pays to follow closely the publicity prepared by 
the manufacturer. The idea in this ad, “There’s no 
ratchet in your wrist” is not only good in itself but 
of sufficiently compelling force to be remembered by 
the reader when again presented to his attention 
through the medium of the newspaper. 

The text following the heading fully explains the 
ratchet feature of the tool and this is a very im- 
portant thing ‘to do for many do not quite understand 
the difference between the ratchet screw driver and 
the style which works with merely a push. 

Mr. Knighten tells us that he hopes that HARDWARE 
Ack will soon be coming Texas way as he misses this 


‘ department. 


1—How national periodical copy was used 








There’s No Ratchet In | 
Your Wrist---That’s | 

Why “Yankee” Ratch- | 
: | et Screw Drivers 


|| Were Made. 


You need a ‘“YANXEF, Ratchet to save your muscles the strain of gripping and 
letting go "he handle. perhaps a hundred times to drive a single screw 

Just grasp the handle. twist it to and fro—the ‘‘YANKEE' Ratchet takes hold 
going forvard and releases coming back; just as your muscles would have to do with a 
common screw-driver. 

Move the shifter to the left to drive screavs. to the center for ‘‘rigid’’ and to the 
right to draw screws The changes are made instantly at the touch of your finger-tip. 


“YANKEE” RATCHET SCREW DRIVERS 


mC 
| 








2-Inch Blade @c 5-Ineh Blade... - 85c 
3-Inch Blade 75c €-Inch Blade $1.00 
4Inch Blade 80c Inch Blade $1.10 


“YANKEE” TOOLS 
Make Better Mechanics. 


SRE OUR COLE'S STOVE AD TODAY, 


BARD CARK 














. 


2—A page from a well arranged store paper 


lo 


AMERICAN EBAGLE 





THE DANBURY FAIR 


We are as enthusiastic as can be 
m the Danbury Fair this year, We 
wre working hard to get things 
ready to put on exhibition and will 
he only too glad to weleome all 
readers of our ‘‘ American Eagle’’ 
unl to assist them in anv way we 
an 

The list on the front inside cover 
of this month’s issue will give you 
nne idea of the goods we are pian- 
ning to take 


Deep in arid see them and us If 
fir the agle” interesting 
yw, you will think 11 twice as in 


crating after having met some of 
the men who are working with the 

Eagle’ in trying to win your in- 
terest and good fellowship 


THE STORE OUTING 









There wm very little to say about 
the Outing that would be of interest 
1» those outaide the Store 

(owing to the inclemeney of the 
weather it was utterly impossible tu 
yet protores s are unable to 
<how ») that we enjoyed oureels ca 
Yo simply take our word 
for 


The Outing was held at Lordship 


Neach There was Baseball Bath 
ing, geod things to eat whieh were 
prepared in the big fire that was 
vale on the sand. and later in the 
eveving dancing wae enjoyed in 


the Casino 





HERE'S JUST THE THING 
TO USE WHEN TOASTING 
BREAD OVER THE GAS 





ths most eonvement an@ may 
ir Household De 
nd Floor for 





Well, we are making progress for 
we have received a number of let 
ters recently from readers of this 
magazine expressing their opinion of 
our work We might say that the 
majority of these letters were most 
complimentary Don't forget von 
owe us a letter 


=v 


One man told us the other day 
that he never realized the value of 
the CHAMBERS FIKELESS GaS 
STOVE wotil he installed one w his 
own home Certainly, experience 
& great teacher 


a ae 


Mi” Wildman says. ‘'T hope there 
will be apples and grapes enougt. to 
go around There certainly won't be 


qrongh prenses 


— 


Ralph Muiford. the Racin 
dropped in on us last month He 


@ Driver 


help him win the Big Kaee at 


Sheepshead Sept gh 


a 


ts need elean clothes ami 
mans of them 

The Many Tag 
Fleetrie Washing Machine te good 


tine Noreen uses a 


advantage 


—-= 


Some onion are lhe telescopes. 
You draw them out see through 














them, aud then shut them up 


MORE TIRE MILEAGE. 


(Continued trom Page 8) 


which will do good work if the in 
structions are carefully followed 


The amateor cannot do much work 
on the casings that will be satisfac- 
tory without a great deal of trouble. 
This class of work should be turned 
over to a competent repair man, If 
it is worth doing at all it is worth. 
doing right 

The driver should earry with him 
enough of the right material and 
parts to care for any ordinary tire 
troubles that might arise. An extra 
valve stem or two should be earried. 
an an accident to a stem may render 
useless a perfectly good inner tube 
Installing @ new stem is very simple 
Remove the nut and washer that hold 
the stem to the tube at the base of 
the stem, and carefully pull the stem 
out by working it at an angle 

& Blow-out patches, extra tubes 
protected from ¢ontact with other 
articles, patching equipment, valve 
insides, valve caps, and dust eaps for 
the outside of the valve stem should 
be carried: also a good pump and a 
geod jach Frequently a good pump 
will not work well because it: hex 
been allowed to remain in the tool 
box too long withont beimg used The 
leather washer upon the inside of the 
pump has become dry. and will a! 
low the air to egeape instead of gu 
ing into the tube Often oi! poured 
down the plunger stem will soften 
the washer enough to permit the in 
flxtion to proceed 

There have bee hundreds vf 
things invented for prolonging tire 
Ife and preventing punctures One 


saul Kraender Tires were going vo | 4 





There are double-tread tires whieh 
are twate by xewinng or vuleanizing 
ee casing oo top of another no that 






satisfactory expecially nyt 

These tires are practically 
poneture-proot There is slso an all 
rubber inner liner nude that will 
moke the tires practically paveture: 
pre there w one of leather thar 
performs the same duty There are 
leather sterl-studded treads that fas 
ten over the wutside of the casings 


time 








which are used successfully, especial 
ly om mud 


Attractive Store Paper Make-up 
No. 2 (8 in. # 11 in.) 








HIS page from the current issue of The Amer- 
ican Eagle, the progressive store paper published 
by the American Hardware Stores, Bridgeport, Conn., 
is worthy of considerable study from the standpoint 
of make-up alone. 
Make-up or page design and arrangement is a big 
factor in the success of a store paper for the reason 
that the easier to read and more inviting the printed 
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Hardware Age 


3—Showing the value of good cuts 








GN ECALTES EE GED 
The Queen City hardware News ae 
PUBLISHED MONTHLY BY 
ae Mobiloils 


BUY YOUR AUTO NEEDS 
AT GCHELLV'S FOR LUBRICATING PURPOSES 
Motorists of this vicinity will fing +, 
our store well equipped to take care of 
their needs. 





epient mathe: | 
our customer 








pu eos. 
ie of this publication is your 
Gonp Witu—the only a» et mosey con 
poo sequent C —s 
od to YOu Ith oUF Co ts 





ee. 

Besy—tor cytinder lubri. 

cation of rtical gasoline engines 

where an cil of ‘Tight body is required. 

Flows freely in cold weather. Particu- 
Battery and lighting equipment oup- lar rly suited for Fords. 

plies ARCTIC"™—Light Medium 


Managing Editor—B. B. Fackenthall 
Associate Editor —M. R. Exschen 








ADVERTISING RATES UPON REQUEST 








tu 
- re sets, ti for cylinder lubrication of 2 types of 
zing tools, tire tools, spark plugs, and gasoline engines having close-fitting 
PLAY Gare eA b tong list of other articles for the man Piston Rings. It flows Greely | in cold 
BUY A FIRE EXTINGUISH whe motors. weather. 
= We also save you money and guar- 


“C"—Heavy Dark Oil tor tranemis- 
entee the quaiity of every article we sion and differentia espec: 
ja! or ro! te 





G. & J AUTOMOBILE TIRES gears. | F will follow 

thor ‘oughly lubricat bid 
ng them to onenee eas! ty one operate 

without noise. 
*CC"—A Heav 





y Semi-Solid Luori tem 


age would occur from the transmission 
se or rear axle housing. 
RED SPOT 





MR, MUTORIST 
SAVE MONEY HERE 


ON YOUR TIRES 
In Plain Tread, G Lettered Tread, 
Stalwart Tread, and G. & J. © 
cores of pleased tire users 





THE reg vewd rns ee 





in th ity who have found by US® BED for Dan: E for Light 
that the tires we sell give unusual ser- es 
vice and stand lots of hard usage under ow 
ceptionally well built, symmetrical a 
ganache oly rosspceeses original i" design. The accurate para- 
The reason for this excellent mileage Poitc retiectsr is made of brass—not 
ia that they are built by manufacturers J106i_neavily silver-plated and highly 
who know how ard who back up their ase 
product—The United @tates Tire Com- 
pany. 
AND DON'T FORGET that Inner y, 
Tube you were intending to get as an working rattie-proof joint. 
“extra” right along. There may be 
blow-out ahead. 


4 ‘Soot Pose oa ight Is ex- 


ane 
nore Always keep it filed 
with Pyrene Liquid. 


— 
ALWAYS READY FOR 
EMERGENCIES 


page is made, the more closely your paper IS read 
and the more valuable becomes your roster of readers. 









Rear view mirror 
instantly adjustable 








Several things on this page should be noted par- 
ticularly. First, the top rule, a combination of three 
rules cast on a single strip which gives a finished 
effect to the top of the page. Second, the letter 
spacing in the running head which also lends neat- 
ness to the page top. Third, the use of “solid” and 
“leaded” type on the same page which relieves 
monotony by giving varying emphasis to different 
items. 


Fourth, the placing of the small display ad and 
the center column heading together with the column 
separators. Wherever possible, have a lettered design 
for your column heads rather than type. When 
placing cuts or ads on your page, follow out the 
idea suggested here which is the: principle of separat- 
ing black masses by the gray of the text. Don’t 
place cuts and headings near each other if it can 
possibly be avoided. 

A little study in make-up will pay you rich divi- 
dends in the form of greater reader interest which 
expresses itself, ultimately, in increased sales. 


Making Cuts Work 
No. 3 (8% in. x 11 in.) 


ERE is the editorial page from The Queen City 
Hardware News, the store paper published by 
C. Y. Schelly & Bro., Allentown, Penn. 

This store paper was originally a bulletin and it 
was at our suggestion that it was named and given 
some of the features of the regulation store paper. 
It is, however, more of a store catalog even now than 
a store paper but so interestingly is the matter pre- 
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sented, that the impression created is stronger by far 
than that of the typical catalog. 

Read the panel on tires and you will see how dif- 
ferent is the copy than the dry presentation of the 
catalog. 

The Schelly firm are great believers in cuts. They 
certainly make cuts work. Cuts are the best ally of 
the advertising man and our advice is put to work 
every cut that you can get hold of. Cuts do things 
that copy,can’t or rather fails to de because all 
people won’t read all you have to say. A cut, how- 
ever, tells a story ‘to unwilling readers and often 
puts across a suggestion which copy alone would fail 
to do. Cuts and copy are ideal when in combination: 
copy is needed to complete the impression of the cut— 
one should never lose sight of that fact. 

Our practical advice is to subscribe to a reliable 
cut and copy service and back this up by writing to 
your manufacturers for cuts and electros of ready- 
made ads. Until you are a free user of cuts, you 
are not putting full steam behind your announce- 
ments. 

The Schelly people add greatly to the effectiveness 
of their store paper by using color on the back and 
front covers or sheets. This is relatively inexpensive 
for it necessitates the use of but one color form. 


Recognition for Store Workers 
No. 4 (11 in. # 15 in.) 


OME few weeks ago, we reproduced a house organ 
published by a large manufacturing concern and 
called attention to the fact that many large hardware 


4—A new idea in store paper editing 








STORE PERSONALS 


Penn-Ware News 





















— : 
PENNSYLVANIA HAROWARE ANO 
PAINT CO. 
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$108 PENN AVE, PYTTSBURGH, PA 








Approved 
REZNOR GAS HEATERS 
Have been tested and 
approved by 
GOOD HOUSE KEEPING 
NEW YORK TRIBUNE 
BRITISH INSTITUTE OF 
HYGIENE 


and by 
TODAY'S MAGAZINE 
We carry the complete line 


$3 50 to $23.50 

















PREPARE NOW 
——for the 

GAS AND COAL 

SHORTAGE 





Twas Said:- 














Use a 
PERFECTION Oi! Heater 


Aqcatrede. cep tenes © we It wart a jiffy, gives 
A theat when 





‘ hoth 
LM t hours ona 


- i PERFECTION 
> o ae ou HEATER 
¢ Inffe rent Styles 
$5 65, ‘$670, $7.50, $8.15, $10 
PENNA. HARDWARE AND PAINT CO. 
The Store with the Subway 
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dealers published similar house organs for the benefit 
of their workers. 

Here is an interesting development of this idea. 
On this editorial page of the Penn-Ware News, you 
will notice a column of store personals. If a hard- 
ware concern doesn’t feel as though it cares to devote 
the time and expense to a purely personal house 
organ, it can secure practically the same effect by an 
innovation of this sort and personally, we feel that 
these inside store personals add to the effect of the 
paper as a whole in the customer’s mind. It will 
convince him that the store at which he trades is 
peopled by a happy family whose relations are gov- 
erned by the square deal, the friendly spirit and 
the essence of co-operation. 

We certainly should like to see such a column in 
every store paper we receive. 

Penn-Ware News is a big, breezy monthly resume 
of opportunities at the Pennsylvania Hdwe. & Paint 
Company’s store and George I. Stich handles his 
editorial) duties with foresight and care. 


Hardware Age 


Opening of Hardware Exhibit 


EW YORK’S first permanent hardware and house- 
exhibit was formally opened at the 
Grand Central Palace, Lexington Avenue and Forty-sixth 
Street, November 1 under the auspices of the Hardware 
3oosters, an organization of live-wire salesmen and man- 
ufacturers’ agents in the metropolitan district, who had 
charge of the activities of the opening week which was 
also New York’s hardware show for the year. The exhi- 
bition is on the eighth floor of the Grand Central Palace 
and occupies 50,000 square feet of floor space. Nearly 
200 firms are represented on the floor and have exhibi- 
tions on display of the products they manufacture. A 
number of concerns have reserved booths on the floor 
but have not as yet moved in with their exhibits. It is 
expected that nearly 800 firms will be represented by the 
first of the year. 


furnishings 


A large number of buyers and prospective buyers visited 
the Grand Central Palace during the opening week. They 


Coming Conventions and Hardware Exhibits 


UTOMOBILE Accessories BRANCH 
HarDWArE ASSOCIATION CONVENTION, 
Chicago, Ill., Dec. 8 and 9, 1919. 
Detroit, Mich. 
OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIATION CON- 
VENTION AND Exnipition, Oklahoma City, Dec. 9, 10, 11, 
1919. W. B. Porch, secretary-treasurer, Oklahoma City. 


OF THE NATIONAL 


Hotel Sherman, 
A. H. Nichols, chairman, 


WESTERN RETAIL IMPLEMENT, VEHICLE AND HARDWARE 
ASSOCIATION CONVENTION, Kansas City, Mo., Jan. 13, 14, 15, 
1920. H. J. Hodge, secretary, Abilene, Kan. 

TExAS HARDWARE AND IMPLEMENT 
TIon, Dallas, Jan. 20, 21, 22, 1920. 
1808 Main Street, Dallas. 

Paciric NorTHWEST HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, Davenport Hotel, Spokane, Wash., Jan. 20. 
21, 22, 23, 1920. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 


ASSOCIATION CONVEN- 
A. M. Cox, secretary, 


Orecon Retait HarpwARE AND IMPLEMENT DEALERS’ Asso- 
CIATION CONVENTION, Imperial Hotel, Portland, Ore., Jan. 27, 
28, 29, 30, 1920. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 

InpIANA Retamt HARDWARE ASSOCIATION CONVENTION AND 
EXHIBITION, Hall, Indianapolis, Jan. 27, 28, 29, 
30, 1920. G. F. Sheely, secretary, Argos. 

Kentucky HarDWARE AND IMPLEMENT DEALERS’ 
7IoN CONVENTION AND Exuisition, Armory, Louisville, Jan. 
27, 28, 29, 30, 1920. J. M. Stone, secretary, Sturgis. 

West VircinriA Retart Harpware ASSOCIATION CONVEN- 


TION, Wheeling, Feb. 3, 4, 5, 1920. John H. Morgan, secre- 
tary, Morgantown. 


Nepraska Retam. HarpwareE ASSOCIATION CONVENTION AND 
Exursition, Lincoln, Feb. 3, 4, 5, 6, 1920. Nathan Roberts, 
Lincoln. 


Athaneum 


ASSOCIA- 


secretary, 
CONVENTION 
Feb. 


ASSOCIATION 
Milwaukee, 
Stevens 


HARDWARE 
Auditorium, 
secretary-treasurer, 


WIsconsIn’ RETAIL 
Exursition, Milwaukee 
1920. P. J. Jacobs, 


AND 
24 5, 6, 
| Point. 

MicuicAN Retam HarpwarE ASSOCIATION CONVENTION AND 
Exursir at Grand Rapids, Feb. 10, 11, 12 and 13, 1920. 
Headquarters, Hotel Pantlind. Exhibit at the Furniture 
. Exhibition Building. A. J. Scott, secretary, Marine City. 
* Karl S. Judson, exhibit manager, 248 Morris Avenue, Grand 
1 Rapids. 


IowA Retait Harpware AssociaTION CONVENTION AND 
Exurieition, Des Moines Auditorium, Feb. 10, 11, 12, 13, 1920. 
A. R. Sale, secretary, Hardware Building, Mason City. 

THE PENNSYLVANIA 
AssociaTION, INCc., 


AND SEABOARD HARDWARE 
AND Exurpition, Philadel- 
phia Commercial Feb. 10, 11, 12 and 13, 1920. 


Hotel headquarters, Bellevue-Stratford. Sharon E. Jones, 
secretary, 1314 Fulton Building, Pittsburgh, Pa. 


ATLANTIC 
CONVENTION 
Museum, 


NortH Dakota Retram, Harpware AssociaTION CONVEN- 
TION AND Exuipition, Municipal Auditorium, Grand Forks, 
Feb. 11, 12, 13, 1920. C. N. Barnes, secretary, Grand Forks. 

Intinors Reratt Harpware ASSOCIATION CONVENTION AND 
Exursition, Hotel Sherman, Chicago, Feb. 17, 18, 19, 1920. 
Leon D. Nish, secretary, Elgin. 

Missort Rerait Harpware AssocrIATION CONVENTION AND 
ExuisiTion, St. Joseph Auditorium, St. Joseph, Feb. 17, 18, 
19, 1920. F. X. Becherer, secretary, 5136 North Broadway, 
St. Louis. 

New York Srate Retar Harpware AssocrATION CONVEN- 
TION AND ExuipitTion, Syracuse, Feb. 17, 18, 19, 20, 1920. 
Headquarters, Onondaga Hotel. Exhibition, State Armory, 
Jefferson Street. John B. Foley, secretary, 607 City Bank 
Building, Syracuse. . 

ASSOCIATION CONVENTION, 
Minn., Feb. 17, 18, 19, 20, 
Metropolitan Life Building, 


HARDWARE 
Paul, 
1030 


MINNESOTA RETAIL 
St. Paul Auditorium, St. 
1920. H. O. 
Minneapolis, Minn. 


Roberts, 


New Enciranp Harpware Dearers’ Association CONVEN- 
TION AND Exutpition, Mechanics’ Building, Boston, Mass., 
Feb. 23, 24, 25, 1920. George A. Fiel, secretary, 10 High 
Street, Boston, Mass. 

Onto Harpware Association ConveNTION, Hotel Gibson, 
Cincinnati, Feb. 24, 25, 26, 27, 1920. James B. Carson, secre- 
tary, Dayton. 

Sout Daxota Retar, Harpware AssociATION CONVENTION 
Anp Exutrition, Sioux Falls, Feb. 24, 25, 26, 27, 1920. H. O. 
Roberts, secretary, Metropolitan Life Building, Minneapolis, 
Minn. 

SouTHERN HarpWARE Joppers’ ASSOCIATION CONVENTION, 
Atlantic City, N. J., May 11, 12, 13, 14, 1920. Headquarters, 
Marlborough-Blenheim. John Donnan, secretary, Richmond, 
Va. 











